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Ries and Trout share their rules for
certain successes in the world of
marketing. Combining a wide-ranging
historical overview with a keen eye for
the future, the authors bring to light 22
superlative tools and innovative
techniques for the international
marketplace.
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Marketing (Summary)
getAbstract Summary: Get the key
points from this book in less than 10
minutes.Using actual examples and
sharp analysis, Al Ries and Jack Trout
offer 22 "laws" that amount to a basic,
concise distillation of their marketing
experience and wisdom. Their examples
are pithy enough to keep the most jaded
marketing person engaged. And their
lessons are embedded verities that
would be hard to dispute. The only
drawback is that this classic may be a bit
dated, so it is interesting to see how
surprisingly well some of their original
observations have fared over the years.
getAbstract recommends this classic to
anyone seriously interested in
marketing. After all, you can't ignore the
law.Book Publisher:Profile Books

The 22 Immutable Laws of
Marketing

Ries and Trout share their rules for
certain successes in the world of
marketing. Combining a wide-ranging
historical overview with a keen eye for
the future, the authors bring to light 22
superlative tools and innovative
techniques for the international
marketplace. Presented with irreverant
but honest insights, their advice often
flies in the face of conventional but not
always successful wisdom. They explore
marketing campaigns that have
succeeded and those that have failed,
why good ideas never lived up to
expectations, and offer their own ideas
on what would have worked better.

The 22 Immutable Laws of Branding
Harper Collins

This marketing classic has been
expanded to include new commentary,
new illustrations, and a bonus book: The
11 Immutable Laws of Internet Branding.

Smart and accessible, The 22 Immutable
Laws of Branding is the definitive text on
branding, pairing anecdotes about some
of the best brands in the world, like
Rolex, Volvo, and Heineken, with the
signature savvy of marketing gurus Al
and Laura Ries. Combining The 22
Immutable Laws of Branding and The 11
Immutable Laws of Internet Branding,
this book proclaims that the only way to
stand out in today's marketplace is to
build your product or service into a
brand—and provides the step-by-step
instructions you need to do so. The 22
Immutable Laws of Branding also tackles
one of the most challenging marketing
problems today: branding on the Web.
The Rieses divulge the controversial and
counterintuitive strategies and secrets
that both small and large companies
have used to establish internet brands.
The 22 Immutable Laws of Branding is
the essential primer on building a
category-dominating, world-class brand.

Focus Harper Collins

What's the secret to a company's
continued growth and prosperity?
Internationally known marketing expert
Al Ries has the answer: focus. His
commonsense approach to business
management is founded on the premise
that long-lasting success depends on
focusing on core products and
eschewing the temptation to diversify
into unrelated enterprises. Using real-
world examples, Ries shows that in
industry after industry, it is the
companies that resist diversification, and
focus instead on owning a category in
consumers' minds, that dominate their
markets. He offers solid guidance on
how to get focused and how to stay
focused, laying out a workable blueprint
for any company's evolution that will
increase market share and shareholder



value while ensuring future success.

The 22 Immutable Laws of
Marketing Harper Collins

Two world-renowned marketing
consultants and bestselling authors
present the definitive rules of marketing.

Summary: The 22 Immutable Laws
of Marketing Primento

The must-read summary of Al Ries and
Jack Trout's book: "The 22 Immutable
Laws of Marketing". This complete
summary of the ideas from Al Ries and
Jack Trout's book "The 22 Immuable
Laws of Marketing" shows that there is a
widely-held assumption that marketing
is a field in which anyone can succeed,
with enough enthusiasm. This summary
shows that marketing has rules of
success, just like any other profession. It
highlights the 22 laws of marketing and
explains why failure will ensue, should
you break them. Added-value of this
summary: * Save time ¢ Understand the
key concepts ¢ Expand your knowledge
of marketing To learn more, read "The
22 Immuable Laws of Marketing" and
discover the truth about marketing!

11 Immutable Laws of Internet
Branding

Bestselling marketing guru Al Ries and
his daughter and partner Laura divulge
the revolutionary strategies needed to
successfully build your company,
product or service into a profitable brand
using the internet. The Internet is the
first major new communication medium
to be introduced since television and
businesses ignore it at their peril. If the
Internet is going to take its place
alongside the other major media it will
be because it exploits a powerful new
attribute - interactivity. The Internet will
make traditional forms of branding, such

as conventional advertising, redundant.
In order to succeed in branding on the
net, the message to customers must be
interactive. Al and Laura Ries examine
this dilemma and explain how their other
revolutionary principles can help your
company to build a brand on the net.
Like the 22 Immutable Laws of Marketing
and the 22 Immutable Laws of Branding,
this will be a smart snappy read full of
practical advice and marketing savvy.
The authors will use anecdotes from
their own consulting business with top
companies to illustrate how Internet
branding really works.

Summary & Insights of The 22
Immutable Laws of Marketing
Independently Published

22 Immutable Laws of Marketing is a
collection of 22 self-made laws by
authors Al Riesand Jack Trout which is
based on their years of experience in
marketing as well asknowledge acquired
over these years. It is important for
anyone who has an interest inmarketing
to read these laws.

Perennial Seller Penguin

The book that Inc. says "every
entrepreneur should read" and an FT
Book of the Month selection... How did
the movie The Shawshank Redemption
fail at the box office but go on to gross
more than $100 million as a cult classic?
How did The 48 Laws of Power miss the
bestseller lists for more than a decade
and still sell more than a million copies?
How is Iron Maiden still filling stadiums
worldwide without radio or TV exposure
forty years after the band was founded?
Bestselling author and marketer Ryan
Holiday calls such works and artists
perennial sellers. How do they endure
and thrive while most books, movies,
songs, video games, and pieces of art
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disappear quickly after initial success?
How can we create and market creative
works that achieve longevity? Holiday
explores this mystery by drawing on his
extensive experience working with
businesses and creators such as Google,
American Apparel, and the author John
Grisham, as well as his interviews with
the minds behind some of the greatest
perennial sellers of our time. His
fascinating examples include: ¢ Rick
Rubin, producer for Adele, Jay-Z, and the
Red Hot Chili Peppers, who teaches his
artists to push past short-term thinking
and root their work in long-term
inspiration. « Tim Ferriss, whose books
have sold millions of copies, in part
because he rigorously tests every
element of his work to see what
generates the strongest response.
Seinfeld, which managed to capture both
the essence of the nineties and timeless
themes to become a modern classic. ¢
Harper Lee, who transformed a muddled
manuscript into To Kill a Mockingbird
with the help of the right editor and
feedback. * Winston Churchill, Stefan
Zweig, and Lady Gaga, who each learned
the essential tenets of building a
platform of loyal, dedicated supporters.
Holiday reveals that the key to success
for many perennial sellers is that their
creators don’t distinguish between the
making and the marketing. The
product’s purpose and audience are in
the creator’'s mind from day one. By
thinking holistically about the
relationship between their audience and
their work, creators of all kinds improve
the chances that their offerings will
stand the test of time.

Marketing Warfare McGraw Hill
Professional

"A business book with a difference:
clear-cut advice, sharp writing and a

minimum of jargon."Newsweek
"Revolutionary! Surprising!"Business
Week "Chock-a-block with examples of
successful and failed marketing
campaigns, makes for a very interesting
and relevant read."USA Today

Hello, My Name Is Awesome Berrett-
Koehler Publishers

Every year, 6 million companies and
more than 100,000 products are
launched. They all need an awesome
name, but many (such as Xobni, Svbtle,
and Doostang) look like the results of a
drunken Scrabble game. In this
entertaining and engaging book, ace
naming consultant Alexandra Watkins
explains how anyone—even noncreative
types—can create memorable and buzz-
worthy brand names. No degree in
linguistics required. The heart of the
book is Watkins's proven SMILE and
SCRATCH Test—two acronyms for what
makes or breaks a name. She also
provides up-to-date advice, like how to
make sure that Siri spells your name
correctly and how to nab an available
domain name. And you'll see dozens of
examples—the good, the bad, and the
“so bad she gave them an award.”
Alexandra Watkins is not afraid to name
names.

The 18 Immutable Laws of
Corporate Reputation Simon and
Schuster

A veteran Wall Street Journal editor and
authority on branding, marketing and
reputation provides the 18 crucial rules
for companies to follow in developing
and protecting their reputation, which
can be their most valuable asset or their
worst nightmare. A must read book for
senior executives, consultants,
advertising, public relations, and
marketing professionals. From Enron and



WorldCom to the Catholic Church and
Major League Baseball, reputation crises
have never been more widespread. Now
Ronald J. Alsop, a veteran Wall Street
Journal authority on branding and
reputation management, explains the
dangers—and gives organizations the
eighteen crucial laws to follow in
developing and protecting their
reputations. Consider this example of a
simple decision made by a low-ranking
employee: When rescue workers at the
site of the World Trade Center disaster
sought bottled water from a nearby
Starbucks outlet, they complained that
an employee charged them for it. In a
matter of hours, the Internet had picked
up the story and Starbucks' carefully
cultivated worldwide reputation was
quickly besmirched. This is just one
instance among many of how the
business world, ever more global and
competitive, has become increasingly
difficult to navigate. Studies have
demonstrated the powerful impact of
reputation on profits and stock prices,
and yet less than half of all companies
have a formal system for measuring
reputation. Clearly, companies in every
industry—from Dow Chemical to Disney
to DaimlerChrystler—have much more to
learn. It is still the rare company that
realizes the full value of its reputation:
how corporate reputation can enhance
business in good times, become a
protective halo in turbulent times, and
be destroyed in an instant by people at
the lowest or highest levels of the
corporate ladder. Mr. Alsop provides
eighteen thoroughly documented
lessons based on years of experience
covering every aspect of corporate
reputation, with a clear distillation of the
complex principles at the heart of a
reputation. He explains: *« How to protect
your reputation when the inevitable

crisis hits « How to cope with the many
hazards in cyberspace * How to create a
reputation for vision and industry
leadership *« How to establish a culture
of ethical behavior « How to measure
and monitor your ever-changing public
image * How to make employees your
reputation champions ¢ How to decide
when it's time to change your name The
result is a book that is important not only
for business executives, consultants, and
advertising, public relations, and
marketing professionals but also for
anyone eager to learn more about the
companies they work for, buy from, and
invest in.

22 Immutable Laws of Marketing

21 Immutable Law of Marketing
Independently Published

There are laws of nature, so why
shouldn't there be laws of marketing? As
Al Ries and Jack Trout-the world-
renowned marketing consultants and
bestselling authors of Positioning-note,
you can build an impressive airplane, but
it will never leave the ground if you
ignore the laws of physics, especially
gravity. Why then, they ask, shouldn't
there also be laws of marketing that
must be followed to launch and maintain
winning brands? In The 22 Immutable
Laws of Marketing, Ries and Trout offer a
compendium of twenty-two innovative
rules for understanding and succeeding
in the international marketplace. From
the Law of Leadership, to The Law of the
Category, to The Law of the Mind, these
valuable insights stand the test of time
and present a clear path to successful
products. Violate them at your own risk.

12 Immutable Laws of High-Impact
Messaging
Stories define our reality as human
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beings. The stories you tell-- as an
individual, a business, an organization--
will shape yours. LEARN TO MOVE
MARKETS Whether you have a product to
sell, a fundraising goal to reach, a
political agenda to push--any change
you'd like to make--crafting the right
message, telling the right story, is how
you effect the change you seek. In this
book, you'll find the laws that govern the
creation of impactful messaging. A
framework, consumable in a single
sitting, to act as a guiding light for the
messages you'll create. Craft high-
impact messages and you can shape
culture, drive sales, incite movements--
mold the world around you. Fail, and
instead craft bland, apathetic messages,
and vyou'll find yourself yet another
voice, lost in the crowd. While there is no
singular template for crafting a high
impact message, there are laws that
govern what works. If you're ready to
spark your movement, sit down, dig in.
LET'S GO. BUSINESS/MARKETING-
GENERAL THE 12

The 22 Immutable Laws of
Marketing in The Asia Wiley

Laws of UX O'Reilly Media

An understanding of
psychology—specifically the psychology
behind how users behave and interact
with digital interfaces—is perhaps the
single most valuable nondesign skill a
designer can have. The most elegant
design can fail if it forces users to
conform to the design rather than
working within the "blueprint" of how
humans perceive and process the world
around them. This practical guide
explains how you can apply key
principles in psychology to build
products and experiences that are more
intuitive and human-centered. Author

Jon Yablonski deconstructs familiar apps
and experiences to provide clear
examples of how UX designers can build
experiences that adapt to how users
perceive and process digital interfaces.
You'll learn: How aesthetically pleasing
design creates positive responses The
principles from psychology most useful
for designers How these psychology
principles relate to UX heuristics
Predictive models including Fitts’s law,
Jakob’s law, and Hick’'s law Ethical
implications of using psychology in
design A framework for applying these
principles

The 22 Immutable Laws of
Marketing CreateSpace

Marketing is the process of
communicating the value of a product to
customers, for the purpose of selling that
product (goods or services). Another
simple definition of "marketing" is
"managing profitable customer
relationships." Marketing can be looked
at as an organizational function and a
set of processes for creating, delivering
and communicating value to customers,
and customer relationship management
that also benefits the organization.
Marketing is the science of choosing
target markets through market analysis
and market segmentation, as well as
understanding consumer behavior and
providing superior customer value. From
a societal point of view, marketing is the
link between a society's material
requirements and its economic patterns
of response. Marketing satisfies these
needs and wants through exchange
processes and building long term
relationships. Market and Marketing 1.1
Meaning of market 1.2 Marketing 1.3
Objectives of Marketing 1.4 Importance
of Marketing to the Society 1.5
Merchandising 1.6 Selling 1.7



Distribution 1.8 Goods 1.9 Services 1.10
Modern Marketing 1.11 Features of
Modern Marketing 2 Marketing System
2.1 Definition 2.2 Marketing Process
Essentials of Marketing Marketing
Functions 3.1 Classification: 4 Pricing 4.1
What is Price? 4.2 Pricing Objectives 4.3
Procedure for Price Determination 4.4
Price Leader 4.5 One price or Variable
Price 4.6 Resale Price Maintenance 5
Branding and Packaging 5.1 Branding
5.2 Packaging 6 The Promotional
Programme 6.1 Forms of Promotion

Upstream Marketing Greenleaf Book
Group

In Upstream Marketing, authors Tim
Koelzer and Kristin Kurth share best
practices, research, case studies, and
analysis informed by their more than
twenty years of experience helping
transform client brands and businesses
through their work at EquiBrand
Consulting, a top management
consultancy. The result is a
groundbreaking deep-dive into the
fundamentals of upstream
marketing—the process of identifying
and fulfilling customer needs, which
relies on the strategic implementation of
three core principles: insight, identity,
and innovation. An invaluable tool for
business leaders looking for mindset,
strategy, and processes that will help
them improve their organization
proactively, instead of reactively.
Upstream Marketing includes meticulous
analysis of seven profile companies,
breaking down the values and principles
that make them great—and offering
some how-to tips you can apply yourself.
The authors also draw on examples from
their own work with clients to help
illustrate how applying the principles of
upstream marketing correctly and at the
right time can impact the health, growth,

and success of any business.

Jack Trout on Strategy McGraw Hill
Professional

The author of Positioning and Marketing
Warfare summarizes his key ideas about
marketing strategy in an accessible
format, discussing the ways in which
"positioning" is an essential concept in
marketing.

Growth Hacker Marketing Penguin

A primer on the future of PR, marketing
and advertising — now revised and
updated with new case studies "Forget
everything you thought you knew about
marketing and read this book. And then
make everyone you work with read it,
too." —Jason Harris, CEO of Mekanism
Megabrands like Dropbox, Instagram,
Snapchat, and Airbnb were barely a blip
on the radar years ago, but now they're
worth billions—with hardly a dime spent
on traditional marketing. No press
releases, no TV commercials, no
billboards. Instead, they relied on growth
hacking to reach users and build their
businesses. Growth hackers have thrown
out the old playbook and replaced it with
tools that are testable, trackable, and
scalable. They believe that products and
businesses should be modified
repeatedly until they're primed to
generate explosive reactions. Bestselling
author Ryan Holiday, the acclaimed
marketing guru for many successful
brands, authors, and musicians, explains
the new rules in a book that has become
a marketing classic in Silicon Valley and
around the world. This new edition is
updated with cutting-edge case studies
of startups, brands, and small
businesses. Growth Hacker Marketing is
the go-to playbook for any company or
entrepreneur looking to build and grow.
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The Marketing Blueprint CreateSpace
Are you an entrepreneur, marketing
director or CEO looking to take your
brand to the next level, without spending
millions of dollars? Are you a marketer,
working for yourself, or a brand, and
want to improve your skills to get better
results? Are you a marketing student
that wants a competitive edge over his
or her peers? Or, are you someone who
simply wants to improve their personal
brand, in order to obtain better job
opportunities? Forget the old marketing
textbooks that spew endless theories at
you, without tangible examples to use
them in. Whether your goal is to grow
one of your side projects into a
marketable business, to improve the
revenues of your current brand, or to
better the brand of the company you
work for, The Marketing Blueprint is what
you need. This step-by-step guide
compiles all essential marketing
strategies, such as: * How to market,
from forming marketing strategies, to
business development, to improving
your selling skills* How to become a
more efficient marketer, by
understanding and using leverage
effectively* How to market yourself and
your brand's people, to ensure better
business opportunities* How to create
brands and products that make people
talk and stay relevant for yearsTo top it
all off, this book has more than 30
lessons of practical content that you can
use right away in your business.Longer
hours and bigger textbooks aren't the
answer to your success. By being the
smartest marketer around, you can
ensure you will grow your business'
revenues.That's exactly what The
Marketing Blueprint is all about.

The Immutable Laws of Marketing
CreateSpace

Marketing is the process of
communicating the value of a product to
customers, for the purpose of selling that
product (goods or services). Another
simple definition of "marketing" is
"managing profitable customer
relationships." Marketing can be looked
at as an organizational function and a
set of processes for creating, delivering
and communicating value to customers,
and customer relationship management
that also benefits the organization.
Marketing is the science of choosing
target markets through market analysis
and market segmentation, as well as
understanding consumer behavior and
providing superior customer value. From
a societal point of view, marketing is the
link between a society's material
requirements and its economic patterns
of response. Marketing satisfies these
needs and wants through exchange
processes and building long term
relationships. Market and Marketing 1.1
Meaning of market 1.2 Marketing 1.3
Objectives of Marketing 1.4 Importance
of Marketing to the Society 1.5
Merchandising 1.6 Selling 1.7
Distribution 1.8 Goods 1.9 Services 1.10
Modern Marketing 1.11 Features of
Modern Marketing 2 Marketing System
2.1 Definition 2.2 Marketing Process
Essentials of Marketing Marketing
Functions 3.1 Classification: 4 Pricing 4.1
What is Price? 4.2 Pricing Objectives 4.3
Procedure for Price Determination 4.4
Price Leader 4.5 One price or Variable
Price 4.6 Resale Price Maintenance 5
Branding and Packaging 5.1 Branding
5.2 Packaging 6 The Promotional
Programme 6.1 Forms of Promotion

The Origin of Brands Harper Collins

What Charles Darwin did for biology, Al
and Laura Ries do for branding. In their
exciting new book, The Origin of Brands,



the Rieses take Darwin's revolutionary
idea of evolution and apply it to the
branding process. What results is a new
and strikingly effective strategy for
creating innovative products, building a
successful brand, and, in turn, achieving
business success.Here, the Rieses
explain how changing conditions in the
marketplace <create endless
opportunities to build new brands and
accumulate riches. But these
opportunities cannot be found where
most people and most companies look.
That is, in the convergence of existing
categories like television and the
computer, the cellphone and the
Internet. Instead, opportunity lies in the
opposite direction—in divergence. By
following Darwin's brilliant deduction
that new species arise from divergence
of an existing species, the Rieses outline
an effective strategy for creating and
taking to market an effective brand. In
The Origin of Brands, you will learn how
to: Divide and conquer Exploit
divergence Use the theories of survival
of the firstest and survival of the
secondest Harness the power of pruning
Using insightful studies of failed
convergence products and engaging
success stories of products that have
achieved worldwide success through
divergence, the Rieses have written the
definitive book on branding. The Origin
of Brands will show you in depth how to
build a great brand and will lead you to
success in the high-stakes world of
branding.

The 22 Immutable Laws of
Marketing (for Indie Authors)
In this business essential for the Digital
Publishing professional, Indie Authors
will learn the hands-on marketing
strategies they never teach you in a
creative writing course. These

10

immutable laws are your guideposts on
the road to success in the Digital
Publishing industry. Choose to read the
signs along the way or ignore them at
your own risk. The 22 Immutable Laws of
Marketing (for Indie Authors) will remain
immutable with or without you.* Learn
how to apply the Law of Leadership and
Law of Focus to make your unique
Author Voice into a secret weapon.*
Learn how the Law of Duality and Law of
Opposites can move you up the product
ladder for your category.* Learn what 3
things from the Law of Sacrifice can save
you when the Law of Unpredictability
comes into play.* Learn how to calculate
the cost and lead time for production of
your next book in applying the Law of
Resources.

This Is Marketing Penguin

#1 Wall Street Journal Bestseller Instant
New York Times Bestseller A game-
changing approach to marketing, sales,
and advertising. Seth Godin has taught
and inspired millions of entrepreneurs,
marketers, leaders, and fans from all
walks of life, via his blog, online courses,
lectures, and bestselling books. He is the
inventor of countless ideas that have
made their way into mainstream
business language, from Permission
Marketing to Purple Cow to Tribes to The
Dip. Now, for the first time, Godin offers
the core of his marketing wisdom in one
compact, accessible, timeless package.
This is Marketing shows you how to do
work you're proud of, whether you're a
tech startup founder, a small business
owner, or part of a large corporation.
Great marketers don't use consumers to
solve their company's problem; they use
marketing to solve other people's
problems. Their tactics rely on empathy,
connection, and emotional labor instead
of attention-stealing ads and spammy
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email funnels. No matter what your
product or service, this book will help
you reframe how it's presented to the
world, in order to meaningfully connect
with people who want it. Seth employs
his signature blend of insight,
observation, and memorable examples
to teach you: * How to build trust and
permission with your target market. *
The art of positioning--deciding not only
who it's for, but who it's not for. * Why
the best way to achieve your goals is to
help others become who they want to
be. * Why the old approaches to
advertising and branding no longer work.
* The surprising role of tension in any
decision to buy (or not). * How
marketing is at its core about the stories
we tell ourselves about our social status.
You can do work that matters for people
who care. This book shows you the way.

The Road Less Traveled and Beyond
Simon and Schuster

The founder of the Foundation for
Community Encouragement draws on his
counseling experience to lead readers to
the spiritual simplicity that lies on the
other side of complexity and explains
how to cope with the fears and
shortcomings of life

Traction Penguin

Most startups don’t fail because they
can’t build a product. Most startups fail
because they can’t get traction. Startup
advice tends to be a lot of platitudes
repackaged with new buzzwords, but
Traction is something else entirely. As
Gabriel Weinberg and Justin Mares
learned from their own experiences,
building a successful company is hard.
For every startup that grows to the point
where it can go public or be profitably
acquired, hundreds of others sputter and
die. Smart entrepreneurs know that the
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key to success isn’t the originality of
your offering, the brilliance of your team,
or how much money you raise. It's how
consistently you can grow and acquire
new customers (or, for a free service,
users). That’s called traction, and it
makes everything else easier—fund-
raising, hiring, press, partnerships,
acquisitions. Talk is cheap, but traction is
hard evidence that you're on the right
path. Traction will teach you the
nineteen channels you can use to build a
customer base, and how to pick the right
ones for your business. It draws on inter-
views with more than forty successful
founders, including Jimmy Wales
(Wikipedia), Alexis Ohanian (reddit), Paul
English (Kayak), and Dharmesh Shah
(HubSpot). You'll learn, for example, how
to: -Find and use offline ads and other
channels your competitors probably
aren’'t using -Get targeted media
coverage that will help you reach more
customers -Boost the effectiveness of
your email marketing campaigns by
automating staggered sets of prompts
and updates ‘Improve your search
engine rankings and advertising through
online tools and research Weinberg and
Mares know that there’s no one-size-fits-
all solution; every startup faces unique
challenges and will benefit from a blend
of these nineteen traction channels.
They offer a three-step framework
(called Bullseye) to figure out which ones
will work best for your business. But no
matter how you apply them, the lessons
and examples in Traction will help you
create and sustain the growth your
business desperately needs.

The 1-Page Marketing Plan Page Two
WARNING: Do Not Read This Book If You
Hate Money To build a successful
business, you need to stop doing random
acts of marketing and start following a



reliable plan for rapid business growth.
Traditionally, creating a marketing plan
has been a difficult and time-consuming
process, which is why it often doesn't get
done. In The 1-Page Marketing Plan,
serial entrepreneur and rebellious
marketer Allan Dib reveals a marketing
implementation breakthrough that
makes creating a marketing plan simple
and fast. It's literally a single page,
divided up into nine squares. With it,
you'll be able to map out your own
sophisticated marketing plan and go
from zero to marketing hero. Whether
you're just starting out or are an
experienced entrepreneur, The 1-Page
Marketing Plan is the easiest and fastest
way to create a marketing plan that will
propel your business growth. In this
groundbreaking new book you'll
discover: - How to get new customers,
clients or patients and how to make
more profit from existing ones. - Why
"big business" style marketing could kill
your business and strategies that
actually work for small and medium-
sized businesses. - How to close sales
without being pushy, needy, or
obnoxious while turning the tables and
having prospects begging you to take
their money. - A simple step-by-step
process for creating your own
personalized marketing plan that is
literally one page. Simply follow along
and fill in each of the nine squares that
make up your own 1-Page Marketing
Plan. - How to annihilate competitors and
make yourself the only logical choice. -
How to get amazing results on a small
budget using the secrets of direct
response marketing. - How to charge
high prices for your products and
services and have customers actually
thank you for it.

The Long Tail Hachette Books
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What happens when the bottlenecks that
stand between supply and demand in
our culture go away and everything
becomes available to everyone? "The
Long Tail" is a powerful new force in our
economy: the rise of the niche. As the
cost of reaching consumers drops
dramatically, our markets are shifting
from a one-size-fits-all model of mass
appeal to one of unlimited variety for
unique tastes. From supermarket
shelves to advertising agencies, the
ability to offer vast choice is changing
everything, and causing us to rethink
where our markets lie and how to get to
them. Unlimited selection is revealing
truths about what consumers want and
how they want to get it, from DVDs at
Netflix to songs on iTunes to advertising
on Google. However, this is not just a
virtue of online marketplaces; it is an
example of an entirely new economic
model for business, one that is just
beginning to show its power. After a
century of obsessing over the few
products at the head of the demand
curve, the new economics of distribution
allow us to turn our focus to the many
more products in the tail, which
collectively can create a new market as
big as the one we already know. The
Long Tail is really about the economics
of abundance. New efficiencies in
distribution, manufacturing, and
marketing are essentially resetting the
definition of what's commercially viable
across the board. If the 20th century was
about hits, the 21st will be equally about
niches.

Unscaled PublicAffairs

Unscaled identifies the forces that are
reshaping the global economy and
turning one of the fundamental laws of
business and society--the economies of
scale--on its head. An innovative trend
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combining technology with economics is
unraveling behemoth industries--
including corporations, banks, farms,
media conglomerates, energy systems,
governments, and schools-that have
long dominated business and society.
Size and scale have become a liability. A
new generation of upstarts is using
artificial intelligence to automate tasks
that once required expensive
investment, and "renting" technology
platforms to build businesses for hyper-
focused markets, enabling them to grow
big without the bloat of giant
organizations. In Unscaled, venture
capitalist Hemant Taneja explains how
the unscaled phenomenon allowed
Warby Parker to cheaply and easily start
a small company, build a better product,
and become a global competitor in no
time, upending entrenched eyewear
giant Luxottica. It similarly enabled
Stripe to take on established payment
processors throughout the world, and
Livongo to help diabetics control their
disease while simultaneously cutting the
cost of treatment. The unscaled
economy is remaking massive, deeply
rooted industries and opening up
fantastic possibilities for entrepreneurs,
imaginative companies, and resourceful
individuals. It can be the model for
solving some of the world's greatest
problems, including climate change and
soaring health-care costs, but will also
unleash new challenges that today's
leaders must address.

Selling the Invisible Business Plus

SELLING THE INVISIBLE is a succinct and
often entertaining look at the unique
characteristics of services and their
prospects, and how any service, from a
home-based consultancy to a
multinational brokerage, can turn more
prospects into clients and keep them.
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SELLING THE INVISIBLE covers service
marketing from start to finish. Filled with
wonderful insights and written in a roll-
up-your-sleeves, jargon-free, accessible
style, such as: Greatness May Get You
Nowhere Focus Groups Don'ts The More
You Say, the Less People Hear & Seeing
the Forest Around the Falling Trees.

SUMMARY of the 22 IMMUTABLE
LAWS of BRANDING by Al Ries and
Laura Ries

The writers explore the 'rules' of
branding that they have discovered to
be true across a wide range of product
and service offerings in this book.
Continuing a subject championed by
Ries in prior works (for example, The 22
Immutable Laws of Marketing and
Focus), they assert that a fundamental
difficulty for organizations is the
tendency to expand a successful brand
into other, often only peripherally
related, sectors. (Harley-Davidson wine
coolers and Heinz all-purpose cleaning
vinegar are two real-world examples
discussed in the book.) Such brand
extensions serve to confuse the
consumer and undermine the primary
brand's single message power. In this
book, you have a worthy tutor. The
combo of father and daughter has done
justice to define what the ideal branding
looks like. What we have done is to
break down the book into smaller, easy-
to-read points. | hope you enjoy reading
this summary and gain valuable lessons.
DISCLAIMER: This is not the official book
as published by the original authors. it is
intended to provide key points for the
reader with limited time. You should
absolutely get the original copy of the
book.

The Language of Trust Penguin
What to Say, How to Say It, Why It



Matters If you're trying to sell
something-whether it's a product, a
service, or an idea-you are facing a new
era of consumers who listen less and
question more. The Language of Trust is
for anyone who must sell ideas,
products, services, or even themselves
to a public that just doesn't want to hear
it. Based on pioneering consumer
research, The Language of Trust shows
you how to regain the confidence of your
clients and customers and communicate
with them on their terms. You'll learn
what words to use, what words to lose,
and how to structure your message to
overcome skepticism and build and keep
the trust of your audience.

Small Giants Penguin

How maverick companies have passed
up the growth treadmill — and focused
on greatness instead. It's an axiom of
business that great companies grow
their revenues and profits year after
year. Yet quietly, under the radar, a
small number of companies have
rejected the pressure of endless growth
to focus on more satisfying business
goals. Goals like being great at what
they do, creating a great place to work,
providing great customer service,
making great contributions to their
communities, and finding great ways to
lead their lives. In Small Giants, veteran
journalist Bo Burlingham takes us deep
inside fourteen remarkable companies
that have chosen to march to their own
drummer. They include Anchor Brewing,
the original microbrewer; CitiStorage
Inc., the premier independent records-
storage business; Clif Bar & Co., maker
of organic energy bars and other
nutrition foods; Righteous Babe Records,
the record company founded by singer-
songwriter Ani DiFranco; Union Square
Hospitality Group, the company of
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restaurateur Danny Meyer; and
Zingerman's Community of Businesses,
including the world-famous Zingerman'’s
Deli of Ann Arbor. Burlingham shows
how the leaders of these small giants
recognized the full range of choices they
had about the type of company they
could create. And he shows how we can
all benefit by questioning the usual
definitions of business success. In his
new afterward, Burlingham reflects on
the similarities and learning lessons from
the small giants he covers in the book.

Positioning: The Battle for Your
Mind McGraw Hill Professional

The first book to deal with the problems
of communicating to a skeptical, media-
blitzed public, Positioning describes a
revolutionary approach to creating a
"position" in a prospective customer's
mind-one that reflects a company's own
strengths and weaknesses as well as
those of its competitors. Writing in their
trademark witty, fast-paced style,
advertising gurus Ries and Trout explain
how to: Make and position an industry
leader so that its name and message
wheedles its way into the collective
subconscious of your market-and stays
there Position a follower so that it can
occupy a niche not claimed by the leader
Avoid letting a second product ride on
the coattails of an established one.
Positioning also shows you how to: Use
leading ad agency techniques to capture
the biggest market share and become a
household name Build your strategy
around your competition's weaknesses
Reposition a strong competitor and
create a weak spot Use your present
position to its best advantage Choose
the best name for your product
Determine when-and why-less is more
Analyze recent trends that affect your
positioning. Ries and Trout provide many
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valuable case histories and penetrating
analyses of some of the most
phenomenal successes and failures in
advertising history. Revised to reflect
significant developments in the five
years since its original publication,
Positioning is required reading for
anyone in business today.

Differentiate or Die John Wiley & Sons
A newly revised and expanded edition of
the revolutionary business classic,
Differentiate or Die, Second Edition
shows you how to differentiate your
products, services, and business in order
to dominate the competition. Veteran
marketing guru Jack Trout uses real-
world examples and his own unique
insight to show you how to bind
customers to your products for long-term
success and loyalty. This edition includes
new case studies, new research, and
updated examples from around the
world.

The Brand Gap, Revised Edition
Peachpit Press

THE BRAND GAP is the first book to
present a unified theory of brand-
building. Whereas most books on
branding are weighted toward either a
strategic or creative approach, this book
shows how both ways of thinking can
unite to produce a “charismatic
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brand”—a brand that customers feel is
essential to their lives. In an entertaining
two-hour read you'll learn: * the new
definition of brand e« the five essential
disciplines of brand-building ¢ how
branding is changing the dynamics of
competition * the three most powerful
guestions to ask about any brand ¢ why
collaboration is the key to brand-building
* how design determines a customer’s
experience ¢ how to test brand concepts
quickly and cheaply ¢ the importance of
managing brands from the inside * 220-
word brand glossary From the back
cover: Not since McLuhan’s THE MEDIUM
IS THE MESSAGE has a book compressed
so many ideas into so few pages. Using
the visual language of the boardroom,
Neumeier presents the first unified
theory of branding—a set of five
disciplines to help companies bridge the
gap between brand strategy and
customer experience. Those with a grasp
of branding will be inspired by the new
perspectives they find here, and those
who would like to understand it better
will suddenly “get it.” This deceptively
simple book offers everyone in the
company access to “the most powerful
business tool since the spreadsheet.”

Contagious Simon and Schuster
Upper Saddle River, N.J. : Creative
Homeowner,



