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Welcome to our literary
globe!  Right  here  at
our  magaz ine ,  we
know  the  power  of  a
good  J im  Col l ins
G o o d  T o  G r e a t
testimonial.  It  can
lead you to your next
favorite story, broaden
your  horizons  with  a
non-fiction
masterpiece,  and help
y o u  u n c o v e r  n e w
writers.  That's  why
we're  thrilled  to  take
you on a trip to check
out the terrific world of

Jim Collins  Good To
Great  publication
evaluates.

DISCOVER NEW
BOOKS

As  voracious  viewers,
most  of  us  know  the
feeling  of  finishing  a
book  and  wondering
what  to  check  out
following. This is where
Jim  Collins  Good  To
G r e a t  c o m e  i n
c o n v e n i e n t .  B y
checking  out  reviews,
we  can  uncover  our
fo l lowing  favored
unique  or  non-fiction
masterpiece.
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Broadeni
ng Your

Horizons
Perhaps  you  have
actually  never  ever
check  out  a  science
fiction  story  in  the
past, or you're curious
concerning  the  latest
self-help  book.  J im
Collins  Good To Great
can help you check out
n e w  g e n r e s  a n d
subjects,  increasing
your  analysis  horizons.
When  l ook ing  f o r
reliable  evaluation
resources,  think about
relied  on  publication
blogs,  publ icat ion
review web sites,  and
literary magazines. Do
not hesitate to review
reviews  from  several
sources  to  obtain  a
w e l l - s h a p e d
understanding  of  a

book.

Selecting
the Right
Jim
Collins
Good To
Great
Publicatio
n
When  picking  a  new
book to check out, it is
essential  to  pick  one
that  aligns  with  your
passions.  Reading
evaluations  can  aid
you determine if a Jim
Collins  Good To Great
book  is  ideal  for  you.
Look  for  evaluations
that  talk  about  the
plot,  creating  design,
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and general tone of the
book.
And  bear  in  mind,
reading  is  subjective.
Just  because  a  book
h a s  g l o w i n g
evaluations  doesn't
mean  you  will  like  it,
and  the  other  way
around.  Use evaluates
as  a  guide,  however
eventually  trust  your
own  impulses  when
choosing  your  next
read.

THE IMPORTANCE
OF JIM COLLINS
GOOD TO GREAT
EVALUATIONS

When  it  involves  the
world  of  publications,
there's no denying the
value  of  testimonials.
In  fact,  testimonials
can make or damage a
book's  success.  As
visitors,  we  rely  on
evaluations to assist us
determine  whether  to
invest  our  money and

t i m e  i n  a  n e w
publication. As writers,
r e v i e w s  p r o v i d e
important  responses
and  can  aid  enhance
book sales.
Reviews likewise play a
considerable  role  in
shaping  the  literary
w o r l d .  T h e y  c a n
influence  reader  point
of  v iews  and  even
influence  the  total
percept ion  o f  J im
Collins  Good To Great
publication  or  author.
Positive  evaluations
can produce buzz and
draw  in  new  viewers,
while negative reviews
can  prevent  possible
readers  and  hurt  a
publication's  online
reputation.
As a result, it's vital to
share  your  truthful
point  of  views via  Jim
Collins  Good To Great
r e v i e w s .  Y o u r
responses  can  a id
various  other  readers
l oca te  the i r  nex t
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favor i te  book  and
assistance  writers  in
their  literary  trip.  So,
the  next  t ime  you
finish  a  publication,
take  a  few  mins  to
write a testimonial and
make your voice heard
o n  t h e  p l a n e t  o f
l iterature!

FICTION JIM
COLLINS GOOD TO
GREAT REVIEWS

When it  involves book
testimonials,  fiction
books  are  usually  the
most  widely  reviewed
and  evaluated.  From
romance and secret to
science  fiction  and
fantasy,  there  are
countless  styles  to
choose  from.  Whether
y o u ' r e  a  f a n  o f
heartwarming  love
stor ies ,  awesome
murder  secrets,  or
mind-bending  sci-fi
experiences,  there's
always Jim Collins Good
To Great book waiting

to astound you.

The
Power of
Storytelli
ng
At  the  heart  of  every
good  fiction  Jim  Collins
G o o d  T o  G r e a t
pub l i ca t i on  i s  an
engaging  ta le .  As
r e a d e r s ,  w e ' r e
a t t r a c t e d  t o
personalities  who deal
with  difficulties,
conquer  challenges,
and  inevitably,  arise
successful. We come to
be  invested  in  their
lives and in the world
p r o d u c e d  b y  t h e
author.  The  very  best
fiction  publications
t r a n s p o r t  u s  t o
different  times  and
areas,  and  make  us
really feel a variety of
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emotions,  from  love
and  happ iness  to
sadness and worry.

The Value
of Fiction
Reviews
of Jim
Collins
Good To
Great
R e v i e w s  p l a y  a n
essential  funct ion
worldwide  of  fiction
publications.  They  aid
viewers  decide  which
Jim  Collins  Good  To
Great  publications  to
r e v i e w  n e x t  a n d
provide  beneficial
comments  to  authors.
I n  a d d i t i o n ,
testimonials  can  affect

book sales and impact
the  success  of  both
d e v e l o p e d  a n d
upcoming  authors.  By
sharing  your  thoughts
and  viewpoints  in  an
evaluation,  you  can
assist  other  visitors
find  their  next  favorite
p u b l i c a t i o n  a n d
cont r ibu te  to  the
literary community.

Creating
a Fiction
Evaluatio
n of Jim
Collins
Good To
Great
When  composing  a
fiction  publication
review, it is essential to
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think about the general
s t ruc tu re  o f  your
testimonial. Begin with
a quick summary of the
plot  and  personalities,
after  that  delve  into
your ideas and point of
views.  Make  sure  to
f o c u s  o n  c e r t a i n
elements of guide that
stood out to you, such
as  the  writing  design,
c h a r a c t e r
advancement, or story
twists.  And  don't  be
afraid  to  share  your
personal link to the Jim
Collins  Good To Great
book and how it made
you feel.
Keep  in  mind,  your
opinion  issues  in  the
world  of  fiction  books.
By  sharing  your  ideas
via an evaluation, you
c a n  a s s i s t  o t h e r
readers  discover  the
magic  of  storytelling
and get  in  touch with
the remarkable literary
community  that  exists
around the globe.

NON-FICTION
REVIEWS

Non-fiction  literary
works  offers  a  wide
range  of  knowledge
and  information  on
numerous topics. From
biographies to  history,
science to politics, non-
fiction  publications  can
e x p a n d  y o u r
p e r s p e c t i v e  a n d
b r o a d e n  y o u r
understanding  of  the
world  around  you.
Jim  Collins  Good  To
G r e a t  B o o k
t e s t i m o n i a l s  a r e
particularly  vital  when
it  pertains  to  non-
fiction  literature.  They
can  provide  important
understandings  into
the precision, integrity,
and total quality of the
info  offered  in  a  book.
Reviews  can  likewise
aid  you  figure  out  if  a
publication is  right for
you and if it aligns with
your  passions  and
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point  of  views.
When  reviewing  non-
fiction  reviews,  make
sure  to  consider  the
reviewer's  credentials
and  expertise  on  the
subject  matter.  Try  to
find  evaluations  that
p r o v i d e  c e r t a i n
instances and evidence
to support their cases.
It's  also  an  excellent
concept  to  check  out
eva lua t ions  f rom
multiple  resources  to
get  a  well-rounded
understanding  of  a
book.

The
Power of
Non-
Fiction

Reviews
Non-fiction reviews can
have  a  substantial
influence  on  both  the
author and the visitor.
Favorable  reviews can
raise a book's exposure
a n d  r e p u t a t i o n ,
resulting  in  higher
sa les  and  a  w ider
audience.  Unfavorable
reviews,  on  the  other
hand, can give positive
objection for the writer
t o  e n h a n c e  t h e i r
writing  and  research
study.
As  a  v i s i to r ,  your
e v a l u a t i o n s  c a n
l i k e w i s e  m a k e  a
d i s t i nc t i on .  You r
feedback  can  assist
various  other  viewers
choose whether or not
to  review  Jim  Collins
Good To Great,  and it
can likewise give useful
insights  for  the  writer
to think about in future
jobs.
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So,  whether  you're  a
history enthusiast or a
self-help  fanatic,  non-
fiction  reviews  can
assist  you  find  brand-
new books and expand
y o u r  k n o w l e d g e .
Accept  the  power  of
book reviews and allow
them  direct  you  on
your  literary  trip.

COMPOSING JIM
COLLINS GOOD TO
GREAT BOOK
EVALUATION

If  you're  a  book  fan,
chances  are  you've
written  a  publication
r e v i e w  p r i o r  t o .
N o n e t h e l e s s ,
c o m p o s i n g  a
publication review that
is  informative  and
interesting  can  be  a
complicated task. Here
are  some  pointers  to
aid  you  craft  a  well-
written review:

Structure
Your
Testimoni
al
Beginning with a quick
intro that includes the
writer's name, the title
of guide, and the style.
After that, give a recap
of  the  plot  without
distributing any type of
spoilers.  In  the  main
body  of  your  review,
discuss  the  strengths
and weaknesses of Jim
Collins Good To Great.
Finally,  end  with  your
general  point  of  view
and recommendation.

Express
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Your
Thoughts
and Point

of views
Don' t  be  a f ra id  to
share  your  thoughts
and opinions. Let your
readers know what you
suched  as  and  really
d id  not  l i ke  about
guide.  Be  specific  and
provide  instances  to
s u p p o r t  y o u r
viewpoints.  This  adds
integrity  to  your  Jim
Collins  Good To Great
evaluation  and  aids
viewers recognize your
perspective.

Prevent

Jim
Collins
Good To
Great
Looters
Among  the  most  vital
regulations of writing a
book  rev i ew  i s  t o
prevent  spoilers.  Do
not  give  away  major
plot factors or the end
of the book. It is very
i m p o r t a n t  t o  l e t
readers  discover  the
story  for  themselves.

Be
Honest
and
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Positive
As  a  customer,  your
job  is  to  offer  honest
c o m m e n t s  t o  t h e
author  and  potential
v i e w e r s .  B e
constructive  in  your
cr i t ic ism  and  give
s u g g e s t i o n s  f o r
renovation.  Keep  in
mind  to  be  respectful
a n d  s t a y  c l e a r  o f
personal  strikes.
By  complying  with
these  tips,  you'll  be
well on your means to
composing  effective
Jim  Collins  Good  To
Great  publ icat ion
evaluates  that  wil l
educate  and  engage
your  audience.

BOOK
TESTIMONIAL
COMMUNITIES

If  you're  a  fan  of  Jim
Collins  Good To Great
publication and love to
share  your  thoughts

and  opinions,  signing
up  with  publication
testimonial  areas  is  a
m u s t .  T h e s e
neighborhoods  are  an
excellent  method  to
get in touch with like-
minded  individuals,
discover  brand-new
books, and share your
testimonials  with  a
wider  audience.

Online
Platforms
A  number  of  online
p l a t f o r m s  a r e
d e d i c a t e d  t o
p u b l i c a t i o n
testimonials,  such  as
Goodreads,  which  is
o n e  o f  t h e  m o s t
preferred  platforms.
Goodreads enables you
to price and evaluation
books,  get  in  touch
with  various  other
v iewers ,  and  jo in
t e a m s  t o  d i s c u s s
publications.
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One  more  preferred
platform  is  Amazon,
which not only enables
you to buy publications
yet  likewise  offers  a
space  for  viewers  to
leave  reviews.  This
suggests  you  can  not
just  see  what  others
think about Jim Collins
Good  To  Great  book,
b u t  y o u  c a n
additionally share your
very own opinions and
he lp  o thers  make
notified  choices.

Schedule
Clubs
Joining  a  publication
club is a fantastic way
t o  b r o a d e n  y o u r
reading  perspectives
and connect with other
book enthusiasts. A lot
of  publication  clubs
have  on  the  internet
areas where members
can  discuss  books,
leave  reviews,  and

share  suggestions.
There are also several
Jim  Collins  Good  To
Great publication clubs
that  satisfy  face  to
face,  which  permits
you  to  connect  with
individuals  in  your
community  and  go
over publications face-
to-face.  Talk  to  your
local  library  or  book
shop for book clubs in
your location.
In  general,  publication
evaluation areas use a
wonderful  method  to
enhance your  analysis
e x p e r i e n c e  a n d
connect  with  others.
S o ,  i f  y o u ' r e
e n t h u s i a s t i c
concerning  Jim  Collins
Good To Great, do not
think twice to sign up
w i t h  t h e s e
neighborhoods  and
share  your  love  for
literary  works!
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VERDICT:
EMBRACE THE
MAGIC OF JIM
COLLINS GOOD TO
GREAT
PUBLICATION

REVIEWS

Finally,  we  wish  this
w r i t e - u p  h a s
h i g h l i g h t e d  t h e
importance  of  book
evaluations  and  how
they  can  aid  you  find
your  next  favor ite
read.  From  fiction  to
non-fiction,  reviews
g i v e  i m p o r t a n t
feedback  to  authors
and  guide  viewers  in
p i ck i ng  the  r i gh t
publications  based  on
their passions.
However it's not nearly
discovering the perfect
Jim  Collins  Good  To
Great  publication  -
testimonials  produce
neighborhoods  where
publication enthusiasts
can  attach  and  share
their  thoughts  and

opinions.  Signing  up
w i t h  p u b l i c a t i o n
e v a l u a t i o n
neighborhoods  can
improve  your  reading
experience  and  open
your  mind  to  brand-
new point of views.
So, we encourage you
to accept the magic of
Jim  Collins  Good  To
G r e a t  r e v i e w s .
Whether  you ' re  a
skilled visitor or simply
starting  your  literary
journey,  testimonials
are a powerful  tool  in
the  world  of  literary
works.  Your  point  of
view  matters,  and  by
sharing your ideas, you
can  a id  shape  the
discussion  around
books.
We wish this post has
actually motivated you
to discover Jim Collins
G o o d  T o  G r e a t ,
connect  with  fellow
viewers,  and  create
y o u r  v e r y  o w n
evaluations.  Delighted
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analysis!

Good to Great

W h y  S o m e
Companies Make the
Leap ...  and Others
Don't Random House
Can  a  good  company
become  a  great  one
and, if so, how?After a
five-year  research
p r o j e c t ,  C o l l i n s
concludes that good to
great  can  and  does
happen.  In  this  book,
h e  u n c o v e r s  t h e
underlying  variables
that enable any type of
organization to

Good to Great

W h y  S o m e
Companies Make the
Leap...And  Others
Don't  Harper  Collins
The Challenge Built  to
Last,  the  defining
management  study  of
the  nineties,  showed

how  great  companies
triumph over time and
h o w  l o n g - t e r m
sustained performance
can be engineered into
t h e  D N A  o f  a n
enterprise  from  the
verybeginning.  But
w h a t  a b o u t  t h e
company  that  is  not
born  with  great  DNA?
H o w  c a n  g o o d
companies,  mediocre
companies,  even  bad
companies  achieve
enduring  greatness?
The  Study  For  years,
this question preyed on
the mind of Jim Collins.
Are  there  companies
that  defy  gravity  and
convert  long-term
mediocrity  or  worse
i n t o  l o n g - t e r m
superiority?  And if  so,
what are the universal
d i s t i n g u i s h i n g
characteristics  that
cause a company to go
from  good  to  great?
The  Standards  Using
tough  benchmarks,
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C o l l i n s  a n d  h i s
r e s e a r c h  t e a m
identified  a  set  of  elite
companies  that  made
t h e  l e a p  t o  g r e a t
results  and  sustained
those  results  for  at
least fifteen years. How
great?  After  the  leap,
the  good-to-great
companies  generated
cumula t ive  s tock
returns  that  beat  the
general  stock  market
by an average of seven
times  in  fifteen  years,
better  than  twice  the
results  delivered  by  a
composite index of the
w o r l d ' s  g r e a t e s t
companies,  including
Coca -Co la ,  I n te l ,
General  Electric,  and
M e r c k .  T h e
Compar i sons  The
r e s e a r c h  t e a m
contrasted the good-to-
great companies with a
carefully  selected  set
o f  c o m p a r i s o n
companies  that  failed
to make the leap from

good  to  great.  What
was  different?  Why did
one  set  of  companies
become  truly  great
performers  while  the
other  set  remained
only  good?  Over  five
y e a r s ,  t h e  t e a m
analyzed  the  histories
of  al l  twenty-eight
compan ies  i n  the
study.  After  sifting
through  mountains  of
data and thousands of
pages  of  interviews,
Collins  and  his  crew
discovered  the  key
d e t e r m i n a n t s  o f
greatness -- why some
companies  make  the
leap and others don't.
The  F ind ings  The
findings of the Good to
G r e a t  s t u d y  w i l l
surprise many readers
and  shed  l i gh t  on
virtually every area of
management  strategy
and  pract ice .  The
findings  include:  Level
5  L e a d e r s :  T h e
research  team  was
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shocked  to  discover
the type of  leadership
required  to  achieve
g r e a t n e s s .  T h e
Hedgehog  Concept
(Simplicity  within  the
Three  Circles):  To  go
from  good  to  great
requires  transcending
t h e  c u r s e  o f
competence. A Culture
of Discipline: When you
combine  a  culture  of
discipline with an ethic
of  entrepreneurship,
you  get  the  magical
a l chemy  o f  g rea t
results.  Technology
Accelerators:  Good-to-
great  companies think
differently  about  the
role of technology. The
Flywheel and the Doom
L o o p :  T h o s e  w h o
launch  radical  change
p r o g r a m s  a n d
w r e n c h i n g
restructurings  wil l
almost certainly fail to
make the leap. “Some
of  the  key  concepts
d i s c e r n e d  i n  t h e

study,”  comments  Jim
Collins,  "fly  in  the  face
of our modern business
culture  and will,  quite
frankly,  upset  some
people.”  Perhaps,  but
who  can  afford  to
ignore  these  findings?

Built to Last

Successful Habits of
Visionary Companies
Harper Collins
"This  is  not  a  book
about  charismatic
visionary leaders.  It  is
not  about  visionary
product  concepts  or
visionary  products  or
v i s i onary  marke t
insights. Nor is it about
just having a corporate
vision.  This  is  a  book
about  something  far
m o r e  i m p o r t a n t ,
e n d u r i n g ,  a n d
substantial.  This  is  a
book  about  visionary
companies."  So  write
Jim  Collins  and  Jerry
P o r r a s  i n  t h i s
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groundbreaking  book
that  shatters  myths,
provides  new insights,
and  gives  practical
guidance to those who
would  l ike  to  bui ld
landmark  companies
that  stand the test  of
time.  Drawing  upon  a
s ix-year  research
project at the Stanford
University  Graduate
School  of  Business,
Collins and Porras took
e i g h t e e n  t r u l y
exceptional  and  long-
lasting  companies  --
they have an average
age  o f  near ly  one
hundred  years  and
have outperformed the
general  stock  market
by  a  factor  of  fifteen
s ince  1926  - -  and
studied each company
in direct comparison to
o n e  o f  i t s  t o p
competitors.  They
e x a m i n e d  t h e
companies  from  their
very beginnings to the
present day -- as start-

u p s ,  a s  m i d s i z e
companies,  and  as
large  corporations.
T h r o u g h o u t ,  t h e
authors  asked:  "What
m a k e s  t h e  t r u l y
exceptional  companies
different  from  other
companies?"  What
separates  General
Electric,  3M,  Merck,
Wal-Mart,  Hewlett-
Packard,  Walt  Disney,
and Philip  Morris  from
their  rivals?  How,  for
example, did Procter &
Gamble,  which  began
l i fe  substant ia l ly
behind  rival  Colgate,
eventually  prevail  as
the premier  institution
in  its  industry?  How
was  Motorola  able  to
move  from  a  humble
battery repair business
into integrated circuits
a n d  c e l l u l a r
communications,  while
Zenith  never  became
dominant  in  anything
other  than  TVs?  How
did  Boeing  unseat
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McDonnell  Douglas  as
t h e  w o r l d ' s  b e s t
commercial  aircraft
company  --  what  did
Boe ing  have  tha t
McDonnell  Douglas
lacked?  By  answering
such questions, Collins
and Porras go beyond
the  incessant  barrage
o f  m a n a g e m e n t
buzzwords and fads of
the  day  to  discover
timeless  qualities  that
have  consistent ly
dist inguished  out-
standing  companies.
They  a lso  prov ide
insp i ra t i on  to  a l l
e x e c u t i v e s  a n d
entrepreneurs  by
destroying  the  false
but  widely  accepted
i d e a  t h a t  o n l y
charismatic  visionary
leaders  can  bu i ld
visionary  companies.
Filled with hundreds of
specific  examples  and
o r g a n i z e d  i n t o  a
coherent framework of
practical concepts that

can  be  app l ied  by
m a n a g e r s  a n d
entrepreneurs  at  all
levels,  Built  to  Last
provides  a  master
blueprint  for  building
organizations  that  will
prosper  long  into  the
twenty-first  century
and  beyond.

Great by Choice

Uncertainty,  Chaos,
and Luck--Why Some
Thrive Despite Them
All Harper Collins
Ten  years  after  the
worldwide  bestseller
Good  to  Great,  J im
C o l l i n s  r e t u r n s
w i t h a n o t h e r
groundbreaking  work,
this  time to  ask:  why
do  some  companies
thrive  inuncertainty,
even chaos, and others
do not? Based on nine
y e a r s  o f
research,buttressed by
rigorous  analysis  and
infused  with  engaging
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stories,  Collins  andhis
co l league  Mor ten
Hansen enumerate the
principles for building a
truly greatenterprise in
u n p r e d i c t a b l e ,
tumultuous  and  fast-
moving  times.  This
book  isclassic  Collins:
contrarian,  data-driven
and uplifting.

Good to Great

W h y  S o m e
Companies Make the
Leap...And  Others
Don't  Harper  Collins
The Challenge Built  to
Last,  the  defining
management  study  of
the  nineties,  showed
how  great  companies
triumph over time and
h o w  l o n g - t e r m
sustained performance
can be engineered into
t h e  D N A  o f  a n
enterprise  from  the
verybeginning.  But
w h a t  a b o u t  t h e
company  that  is  not

born  with  great  DNA?
H o w  c a n  g o o d
companies,  mediocre
companies,  even  bad
companies  achieve
enduring  greatness?
The  Study  For  years,
this question preyed on
the mind of Jim Collins.
Are  there  companies
that  defy  gravity  and
convert  long-term
mediocrity  or  worse
i n t o  l o n g - t e r m
superiority?  And if  so,
what are the universal
d i s t i n g u i s h i n g
characteristics  that
cause a company to go
from  good  to  great?
The  Standards  Using
tough  benchmarks,
C o l l i n s  a n d  h i s
r e s e a r c h  t e a m
identified  a  set  of  elite
companies  that  made
t h e  l e a p  t o  g r e a t
results  and  sustained
those  results  for  at
least fifteen years. How
great?  After  the  leap,
the  good-to-great
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companies  generated
cumula t ive  s tock
returns  that  beat  the
general  stock  market
by an average of seven
times  in  fifteen  years,
better  than  twice  the
results  delivered  by  a
composite index of the
w o r l d ' s  g r e a t e s t
companies,  including
Coca -Co la ,  I n te l ,
General  Electric,  and
M e r c k .  T h e
Compar i sons  The
r e s e a r c h  t e a m
contrasted the good-to-
great companies with a
carefully  selected  set
o f  c o m p a r i s o n
companies  that  failed
to make the leap from
good  to  great.  What
was  different?  Why did
one  set  of  companies
become  truly  great
performers  while  the
other  set  remained
only  good?  Over  five
y e a r s ,  t h e  t e a m
analyzed  the  histories
of  al l  twenty-eight

compan ies  i n  the
study.  After  sifting
through  mountains  of
data and thousands of
pages  of  interviews,
Collins  and  his  crew
discovered  the  key
d e t e r m i n a n t s  o f
greatness -- why some
companies  make  the
leap and others don't.
The  F ind ings  The
findings of the Good to
G r e a t  s t u d y  w i l l
surprise many readers
and  shed  l i gh t  on
virtually every area of
management  strategy
and  pract ice .  The
findings  include:  Level
5  L e a d e r s :  T h e
research  team  was
shocked  to  discover
the type of  leadership
required  to  achieve
g r e a t n e s s .  T h e
Hedgehog  Concept
(Simplicity  within  the
Three  Circles):  To  go
from  good  to  great
requires  transcending
t h e  c u r s e  o f
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competence. A Culture
of Discipline: When you
combine  a  culture  of
discipline with an ethic
of  entrepreneurship,
you  get  the  magical
a l chemy  o f  g rea t
results.  Technology
Accelerators:  Good-to-
great  companies think
differently  about  the
role of technology. The
Flywheel and the Doom
L o o p :  T h o s e  w h o
launch  radical  change
p r o g r a m s  a n d
w r e n c h i n g
restructurings  wil l
almost certainly fail to
make the leap. “Some
of  the  key  concepts
d i s c e r n e d  i n  t h e
study,”  comments  Jim
Collins,  "fly  in  the  face
of our modern business
culture  and will,  quite
frankly,  upset  some
people.”  Perhaps,  but
who  can  afford  to
ignore  these  findings?

T u r n i n g  t h e

Flywheel

A  Monograph  to
Accompany Good to
Great HarperCollins
A  c o m p a n i o n
gu idebook  t o  the
number-one bestselling
Good to Great, focused
on  implementation  of
the  flywheel  concept,
one of Jim Collins’ most
memorable  ideas  that
has  been used across
industr ies  and  the
social sectors, and with
startups.  The  key  to
business success is not
a  single  innovation  or
one plan. It is the act
of turning the flywheel,
s l o w l y  g a i n i n g
m o m e n t u m  a n d
eventually  reaching  a
breakthrough.  Building
upon  the  flywheel
concept  introduced  in
his  groundbreaking
classic Good to Great,
Jim  Collins  teaches
readers how to create
their  own  flywheel,
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how to  accelerate the
flywheel’s  momentum,
and how to stay on the
flywheel  in  shifting
markets  and  during
times  of  turbulence.
Combining  research
from his Good to Great
labs  and  case  studies
from organizations like
Amazon,  Vanguard,
and  the  Cleveland
Cl in ic  wh ich  have
turned  their  flywheels
w i th  ou ts tand ing
r e s u l t s ,  C o l l i n s
demonstrates  that
s u c c e s s f u l
organizat ions  can
d is rupt  the  wor ld
around  them—and
reach  unprecedented
success—by employing
the flywheel concept.

Good  To  Great  And
The Social Sectors

A  Monograph  to
Accompany Good to
Great Harper Collins
Proposes  applying  the

author 's  bus iness
s t r a t e g i e s  f o r
t r a n s f o r m i n g
companies  to  nonprofit
a n d  p u b l i c
organizations  to  help
t h e m  i n c r e a s e
efficiency  and  most
benefit the clients they
serve.

Summary:  Good  to
Great

B E  2 . 0  ( B e y o n d
Entrepreneurship
2.0)

T u r n i n g  Y o u r
Business  into  an
Endur ing  Great
Company  Penguin
From  Jim  Collins,  the
most  influential
business thinker of our
e r a ,  c o m e s  a n
ambitious  upgrade  of
his  classic,  Beyond
Entrepreneurship,  that
i n c l u d e s  a l l - n e w
findings  and  world-
changing  insights.
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What's the roadmap to
create a company that
not  only  survives  its
infancy  but  thrives,
changing the world for
decades to come? Nine
y e a r s  b e f o r e  t h e
publ icat ion  o f  h is
epochal  bestseller
Good  to  Great,  J im
Collins and his mentor,
Bill  Lazier,  answered
this  question  in  their
bestse l l ing  book ,
B e y o n d
E n t r e p r e n e u r s h i p .
B e y o n d
Entrepreneurship left a
definitive  mark  on  the
business  community,
influencing  the  young
pioneers who were, at
that time, creating the
technology  revolution
that  was  birthing  in
Silicon Valley. Decades
la ter ,  success ive
g e n e r a t i o n s  o f
entrepreneurs still turn
to  the  s t ra teg ies
outlined  in  Beyond
Entrepreneurship  to

a n s w e r  t h e  m o s t
pressing  business
questions.  BE 2.0 is  a
new  and  improved
version  of  the  book
that Jim Collins and Bill
Lazier wrote years ago.
In  BE  2.0,  Jim  Collins
honors his mentor, Bill
Lazier,  who  passed
away  in  2005,  and
reexamines the original
t e x t  o f  B e y o n d
Entrepreneurship  with
his  2020  perspective.
The book includes the
original text of Beyond
Entrepreneurship,  as
w e l l  a s  f o u r  n e w
chapters  and  fifteen
new  essays.  BE  2.0
pulls together the key
c o n c e p t s  a c r o s s
Collins'  thirty  years  of
research  into  one
integrated  framework
called  The  Map.  The
result  is  a  singular
reading  experience,
wh i ch  p resen t s  a
unified  vision  of
company creation that
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will  fascinate not  only
J i m ' s  m i l l i o n s  o f
dedicated  readers
worldwide,  but  also
i n t r o d u c e  a  n e w
genera t ion  to  h i s
remarkable  work.

Good  to  Great  and
the Social Sectors

W h y  B u s i n e s s
Thinking  is  Not  the
A n s w e r  :  a
M o n o g r a p h  t o
Accompany Good to
Great  :  why  Some
Companies Make the
Leap--and  Others
Don't  HarperCollins
Proposes  applying  the
author 's  bus iness
s t r a t e g i e s  f o r
t r a n s f o r m i n g
companies  to  nonprofit
a n d  p u b l i c
organizations  to  help
t h e m  i n c r e a s e
efficiency  and  most
benefit the clients they
serve.

Joan  Garry's  Guide
to  Nonprofit
Leadership

Because  Nonprofits
Are Messy John Wiley
& Sons
Nonprofit  leadership  is
messy  Nonprofits
leaders  are  optimistic
by nature. They believe
with  t ime,  energy,
smarts,  strategy  and
sheer  will,  they  can
change the world.  But
as  staff  or  board
leader ,  you  know
nonprofits  present
unique challenges. Too
m a n y  c o o k s ,  n o t
enough  money,  an
abundance of  passion.
It’s  enough  to  make
you  feel  overwhelmed
and alone. The people
you help need you to
be  successful .  But
there  are  so  many
o b s t a c l e s :  a
micromanaging  board
t h a t  d o e s n ’ t
understand  its  true
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role;  insufficient
fundraising and donors
w h o  m a k e
u n r e a s o n a b l e
demands;  unclear  and
inconsistent messaging
and  marke t ing ;  a
leader who’s a star in
h e r  s e c t o r  b u t  a
difficult boss... And yet,
many  nonprofits  do
thrive.  Joan  Garry’s
Guide  to  Nonprofit
Leadership  will  show
you  how  to  do  just
that.  Funny,  honest,
intensely  actionable,
and  based  on  he r
decades of experience,
this  is  the  book  Joan
Garry  wishes  she  had
when  she  led  GLAAD
out  of  a  financial  crisis
in 1997. Joan will teach
you  how  to:  Build  a
powerhouse  board
Create  an  impressive
a n d  s u s t a i n a b l e
fundraising  program
Become  seen  as  a
‘workplace  of  choice’
Be a compelling public

face  of  your  nonprofit
This  book  will  renew
your  passion  for  your
m i s s i o n  a n d
organization,  and help
you  make  a  bigger
difference in the world.

Be  Obsessed  or  Be
Average Penguin
From  the  millionaire
entrepreneur and New
York Times bestselling
author of The 10X Rule
comes  a  bo ld  and
contrarian wake-up call
for anyone truly ready
for success. One of the
7  best  motivational
b o o k s  o f  2 0 1 6 ,
acco rd ing  to  I nc .
Magazine. Before Grant
Cardone  built  five
successful  companies
( a n d  c o u n t i n g ) ,
b e c a m e  a
multimillionaire,  and
wrote  bestse l l ing
books... he was broke,
jobless,  and  drug-
addicted.  Grant  had
grown  up  wi th  b ig
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dreams,  but  friends
and family told him to
be  more  reasonable
and less demanding. If
he played by the rules,
they  said,  he  could
enjoy  everyone  else’s
version of middle class
success.  But  when he
tried it their way, he hit
rock  bottom.  Then  he
tr ied  the  opposite
approach.  He said  NO
to  the  ha te rs  and
naysayers and said YES
t o  h i s  b u r n i n g ,
outrageous,  animal
o b s e s s i o n .  H e
r e c l a i m e d  h i s
obsession with wanting
to be a business rock
star, a super salesman,
a  huge  philanthropist.
He wanted to live in a
mansion and even own
an airplane. Obsession
made all of his wildest
dreams come true. And
it can help you achieve
massive  success  too.
As Grant says, we're in
t h e  m i d d l e  o f  a n

epidemic  of  average.
The  convent iona l
w isdom  is  to  seek
balance  and  take  it
easy.  But  that  has
really just given us an
e x c u s e  t o  b e
unexceptional.  If  you
want real success, you
have  to  know how to
harness your obsession
to  rocket  to  the  top.
This book will give you
the  inspiration  and
tools  to  break  out  of
y o u r  c o c o o n  o f
mediocrity and achieve
your  craziest  dreams.
Grant  will  teach  you
how  to:  ·  Set  crazy
goa l s—and  reach
them, every single day.
· Feed the beast: when
you value  money  and
spend  it  on  the  right
things, you get more of
i t .  ·  Shut  down  the
doubters—and  use
your  haters  as  fuel.
Whether you're a sales
person, small business
o w n e r ,  o r  9 - t o - 5



26

26 Jim Collins Good To Great 2023-05-30

working stiff, your path
to  happiness  runs
t h o u g h  y o u r
obsess ions .  I t ' s  a
s imple  cho ice :  be
o b s e s s e d  o r  b e
average.

Jim Collins'  Good to
Great Summary

W h y  S o m e
Companies Make the
Leap  and  Others
D o n t  S u m m a r y
C r e a t e s p a c e
Independent Publishing
Platform
This  is  a  Summary  of
Jim  Collins'  Good  to
Grea t :  Why  Some
Companies  Make  the
Leap  ...  And  Others
Don't  The  Challenge
Bu i l t  t o  Las t ,  t he
defining  management
study  of  the  nineties,
showed  how  great
companies  triumph
over  t ime  and  how
long-term  sustained
performance  can  be

engineered  into  the
DNA  of  an  enterprise
f r o m  t h e  v e r y
beginning.  But  what
about  the  company
that  is  not  born  with
great  DNA?  How  can
good  compan ies ,
mediocre  companies,
even  bad  companies
ach ieve  endur ing
greatness?  The  Study
For years, this question
preyed on the mind of
Jim  Collins.  Are  there
companies  that  defy
gravity  and  convert
long-term  mediocrity
or worse into long-term
superiority?  And if  so,
what are the universal
d i s t i n g u i s h i n g
characteristics  that
cause a company to go
from  good  to  great?
The  Standards  Using
tough  benchmarks,
C o l l i n s  a n d  h i s
r e s e a r c h  t e a m
identified  a  set  of  elite
companies  that  made
t h e  l e a p  t o  g r e a t
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results  and  sustained
those  results  for  at
least fifteen years. How
great?  After  the  leap,
the  good-to-great
companies  generated
cumula t ive  s tock
returns  that  beat  the
general  stock  market
by an average of seven
times  in  fifteen  years,
better  than  twice  the
results  delivered  by  a
composite index of the
w o r l d ' s  g r e a t e s t
companies,  including
Coca -Co la ,  I n te l ,
General  Electric,  and
M e r c k .  T h e
Compar i sons  The
r e s e a r c h  t e a m
contrasted the good-to-
great companies with a
carefully  selected  set
o f  c o m p a r i s o n
companies  that  failed
to make the leap from
good  to  great.  What
was  different?  Why did
one  set  of  companies
become  truly  great
performers  while  the

other  set  remained
only  good?  Over  five
y e a r s ,  t h e  t e a m
analyzed  the  histories
of  al l  twenty-eight
compan ies  i n  the
study.  After  sifting
through  mountains  of
data and thousands of
pages  of  interviews,
Collins  and  his  crew
discovered  the  key
d e t e r m i n a n t s  o f
greatness -- why some
companies  make  the
leap and others don't.
The  F ind ings  The
findings of the Good to
G r e a t  s t u d y  w i l l
surprise many readers
and  shed  l i gh t  on
virtually every area of
management  strategy
and  pract ice .  The
findings  include:  Level
5  L e a d e r s :  T h e
research  team  was
shocked  to  discover
the type of  leadership
required  to  achieve
g r e a t n e s s .  T h e
Hedgehog  Concept
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(Simplicity  within  the
Three  Circles):  To  go
from  good  to  great
requires  transcending
t h e  c u r s e  o f
competence. A Culture
of Discipline: When you
combine  a  culture  of
discipline with an ethic
of  entrepreneurship,
you  get  the  magical
a l chemy  o f  g rea t
results.  Technology
Accelerators:  Good-to-
great  companies think
differently  about  the
role of technology. The
Flywheel and the Doom
L o o p :  T h o s e  w h o
launch  radical  change
p r o g r a m s  a n d
w r e n c h i n g
restructurings  wil l
almost certainly fail to
make the leap. "Some
of  the  key  concepts
d i s c e r n e d  i n  t h e
study,"  comments  Jim
Collins,  "fly  in  the  face
of our modern business
culture  and will,  quite
frankly,  upset  some

people."  Perhaps,  but
who  can  afford  to
ignore  these  findings?
Available in a variety of
formats, this summary
is aimed for those who
want  to  capture  the
gist  of  the  book  but
don't have the current
time to devour all 300
pages.  You  get  the
main  summary  along
with  all  of  the  benefits
and lessons the actual
book  has  to  offer.  This
s u m m a r y  i s  n o t
intended  to  be  used
without  reference  to
the  original  book.

How the Mighty Fall

A n d  W h y  S o m e
Companies  Never
Give In Harper Collins
D e c l i n e  c a n  b e
avoided.  Decline  can
be  detected.  Decline
c a n  b e  r e v e r s e d .
Amidst  the  desolate
landscape  of  fallen
great  companies,  Jim
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C o l l i n s  b e g a n  t o
wonder:  How  do  the
m i g h t y  f a l l ?  C a n
decline  be  detected
early  and  avoided?
How far can a company
fall  before  the  path
toward doom becomes
i n e v i t a b l e  a n d
unshakable?  How  can
companies  reverse
course?  In  How  the
Mighty  Fall,  Collins
c o n f r o n t s  t h e s e
questions,  offering
leade rs  the  we l l -
founded hope that they
can learn how to stave
off  decline  and,  if  they
find themselves falling,
reverse  their  course.
Co l l i ns '  research
project—more  than
f o u r  y e a r s  i n
duration—uncovered
five step-wise stages of
dec l i ne :  S tage  1 :
Hubris Born of Success
Stage 2:  Undisciplined
Pursuit  of  More  Stage
3:  Denial  of  Risk  and
Peril Stage 4: Grasping

for  Salvation  Stage  5:
C a p i t u l a t i o n  t o
Irrelevance  or  Death
By  understanding
t h e s e  s t a g e s  o f
decline,  leaders  can
substantially  reduce
their chances of falling
a l l  the  way  to  the
b o t t o m .  G r e a t
c o m p a n i e s  c a n
stumble,  badly,  and
r e c o v e r .  E v e r y
institution,  no  matter
h o w  g r e a t ,  i s
vulnerable  to  decline.
There  i s  no  law  o f
nature  that  the  most
powerful will inevitably
remain  at  the  top.
Anyone  can  fall  and
most  eventually  do.
B u t ,  a s  C o l l i n s '
research  emphasizes,
some  companies  do
indeed  recover—in
some  cases,  coming
b a c k  e v e n
stronger—even  after
having crashed into the
depths  of  Stage  4.
Decline, it turns out, is
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largely  self-inflicted,
a n d  t h e  p a t h  t o
recovery  lies  largely
within our own hands.
We are not imprisoned
by  our  circumstances,
our history, or even our
staggering  defeats
along the way. As long
a s  w e  n e v e r  g e t
entirely knocked out of
the game, hope always
remains.  The  mighty
can fall,  but  they can
often rise again.

The Age of Ideas

Unlock your creative
potential Zola Books
Ian  Schrager,  Marcus
Aurelius,  Supreme,
Kith, Rick Rubin, Kanye
West,  Soulcycle,  Ikea,
Sweetgreen,  The  Wu-
Tang  C lan ,  Danny
M e y e r ,  T r a c y
Chapman,  Warren
Buffett,  Walt  Disney,
Jack's  Wife  Freda,
S t a r b u c k s ,  A 2 4 ,
P icasso ,  In -N-Out

Burger,  intel ,  Tom
B r a d y ,  M i s s i o n
C h i n e s e ,  N i k e ,
Masayoshi  Takayama,
Oprah, the Baal Shem
Tov.  What do they all
have in common? They
have  discovered  their
purpose  and  unlocked
their creative potential.
We  have  been  born
into  a  time  when  all
the tools to make our
dreams  a  reality  are
available  and,  for  the
most  part,  affordable.
We have the  freedom
to  manifest  our  truth,
pursue  our  own  path,
and  along  the  way
d iscover  our  best
selves.  Whether  as
individuals or as part of
a  group,  we  can't  be
held back by anything
except knowledge. The
Age of  Ideas  provides
that  knowledge.  I t
takes the reader on an
incredible  journey into
a  w o r l d  o f  s e l f -
discovery,  personal
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fulfillment, and modern
entrepreneurship.  The
b o o k  s t a r t s  b y
explaining  how  the
world  has  shifted  into
this new paradigm and
then  outlines  a  step-
by-step  framework  to
t u r n  y o u r  i n n e r
purpose and ideas into
a n  e m p o w e r e d
existence.  Your  ideas
have more power than
ever before, and when
you understand how to
manifest  and  share
those ideas, you will be
on the road to making
an impact in ways you
never before imagined.
Welcome to the Age of
Ideas.

Good  to  Great  to
Gone

The  60  Year  Rise
and  Fall  of  Circuit
City Diversion Books
Chronic l ing  his  13
years as CEO of Circuit
City  during  its  most

successful  time  and
sharing  his  insightful
analysis of its downfall,
Alan Wurtzel imparts a
wisdom that is a must-
read  for  anyone  even
remotely  interested  in
business.  “Good  to
G r e a t  t o  G o n e
illustrates  the  vital
importance of listening
to  your  customers.
Without  them  your
company has nothing.”
―Tony  Hsieh,  New
York Times bestselling
author  of  Delivering
Happiness and CEO of
Zappos.com,  Inc.  How
did Circuit City go from
a Mom and Pop store
with  a  mere  $13,000
investment, to the best
performing  Fortune
500 Company for  any
1 5 - y e a r  p e r i o d
between  1965  and
1995,  to  bankruptcy
and  l iqu idat ion  in
2009?  What  mus t
leaders do not only to
take  a  business  from



32

32 Jim Collins Good To Great 2023-05-30

good  to  great,  but  to
avoid plummeting from
great  to  gone  in  a
constantly  evolving
marketp lace?  For
a l m o s t  5 0  y e a r s ,
Circuit City was able to
successfully  navigate
the  constant  changes
i n  t h e  c o n s u m e r
e l e c t r o n i c s
marketplace and meet
consumer demand and
taste  preferences.  But
with  the  company’s
subsequent  decline
and ultimate demise in
2009, former CEO Alan
Wurtzel  has  the  rare
p e r s p e c t i v e  o f  a
company insider in the
role  of  an  outsider
looking  in.  Believing
t h a t  t h e r e  i s  n o
singular  formula  for
st rategy,  Wurtze l
e m p h a s i z e s  t h e
“Habits  of  Mind”  that
influence  critical
m a n a g e m e n t
decisions.  With  key
takeaways  at  the  end

o f  e a c h  c h a p t e r ,
Wurtzel  offers  advice
and guidance to ensure
any business stays on
track, even in the wake
o f  d i s r u p t i o n ,  a
changing  consumer
landscape,  and  new
competitors. Part social
history, part cautionary
tale, and part business
strategy guide, Good to
Great to Gone: The 60
Year  Rise  and  Fall  of
Circuit  City  features  a
memorable  story  with
crit ical  leadership
lessons.

B e y o n d
Entrepreneurship

T u r n i n g  Y o u r
Business  Into  an
Endur ing  Great
Company Prentice Hall
Direct
If you head a small to
mid-sized enterprise or
one  within  a  larger
firm,  here  is  a
remarkable  book  that
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can help you build an
e x t r a o r d i n a r y
organization capable of
long-term  health  and
s u c c e s s .  B e y o n d
E n t r e p r e n e u r s h i p
shows how to turn your
business into an entity
that  "sustains  high
performance,  rises  to
the  s ta tus  o f  ro le
model,  and  remains
great for generations,"
in  the  words  of  the
authors. Step by step,
Col l ins  and  Lazier
reveal  how  to  lay  a
f o u n d a t i o n  f o r
greatness,  whi le  a
company  is  still  small
and adaptable enough
to  fully  embody  the
values  of  its  leaders.
Drawing on their many
years  of  first-hand
experience  working  in
private  industry  and
serving  as  business
consultants,  Collins
and Lazier cover all the
essential  aspects  of
attaining  corporate

greatness--supported
by  dozens  of  real-life
examples  of  firms  as
diverse  as  Mrs.  Fields
Cookies,  Continental
Cablevision,  and  Giro
S p o r t  D e s i g n .  I n
B e y o n d
Entrepreneurship  they
provide  tested  ideas
a n d  m e t h o d s  f o r
developing  the  most
effective  leadership
s t y l e  f o r  y o u r
p e r s o n a l i t y
characteristics...  and
developing  the  7  key
e l e m e n t s  o f  a
leadership  style  to
inspire real loyalty and
dedication.  Then,  they
move  on  to  an  often
overlooked function of
leadership:  catalyzing
a  vision.  Every  great
company  has  at  its
core  a  compel l ing
vision. You'll discover a
c l e a r  a n d  u s e f u l
framework  for  setting
corporate  vision--a
f r a m e w o r k  t h a t
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removes the confusion
about  this  important
and  elusive  topic,  yet
retains  the  "spark"
that's  an  essential
quality of a motivating
and  effective  overall
vision.  Col l ins  and
Lazier also discuss and
illustrate  the  four  key
principles  of  setting
business strategy, and
explain how to resolve
critical strategic issues-
-like whether to lead a
market or follow--faced
by every small to mid-
sized firm. The authors
p r e s e n t  a  s e t  o f
concepts and practical
s u g g e s t i o n s  f o r
stimulating  creativity
and  keep ing  your
company innovative as
it evolves. Finally, they
s p e l l  o u t  h o w  t o
translate  vision  and
strategy  into  effective
business  tactics,  the
day-to-day  details  of
producing  consistent
excellence.  Here  is  a

comprehensive,  how-
to-do-it  blue  print  for
becoming  the  best  in
your  industry;  crafting
an entity that's  highly
profitable  and
respected  by  people
outside  its  walls.

Book  Review:  Good
t o  G r e a t  b y  J i m
Collins

L e a r n  h o w
companies  achieve
e x c e l l e n c e
50Minutes.com
It can be hard for busy
professionals  to  find
the  time  to  read  the
latest books. Stay up to
date in a fraction of the
time with  this  concise
g u i d e .  T a k i n g  a
company  from  being
good to being great is
no  mean  feat ,  but
lucki ly  Col l ins  has
o u t l i n e d  s o m e
interesting concepts to
help  business  owners
take  the  next  step
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towards  greatness.
From becoming a level
5  leader  to  improving
your  way  of  thinking
and  acting,  Good  to
Great  provides  all  the
advice  you  need  to
help your organisation
flourish  and  grow.  The
b o o k  h a s  b e e n
translated  into  32
languages  and  has
featured  on  many
b e s t s e l l e r  l i s t s ,
including those of  the
Wall Street Journal and
the  New  York  Times,
for  several  months,
proving  the  incredible
s u c c e s s  o f  t h i s
business  book.  Collins
o w n s  h i s  o w n
management  research
centre  and  has  often
col laborated  wi th
l a r g e - s c a l e
organisations  such  as
CNN  and  the  Marine
Corps  of  the  United
S ta tes ,  who  have
benefitted  from  his
profound  knowledge

and  entrepreneurial
mindset.  This  book
review and analysis is
perfect  for:  •  Anyone
looking  to  take  their
organisation  to  the
next  level  •  Anyone
who wishes to improve
their leadership skills •
A n y o n e  w h o  i s
interested  in  Collins’
t h o u g h t - p r o v o k i n g
r e s e a r c h  i n  t h e
management  field
About 50MINUTES.COM
|  BOOK  REVIEW  The
Book  Review  series
from  the  50Minutes
collection  is  aimed  at
anyone who is looking
to learn from experts in
their  field  without
spending hours reading
e n d l e s s  p a g e s  o f
i n f o rmat i on .  Ou r
rev iews  present  a
concise  summary  of
the main points of each
b o o k ,  a s  w e l l  a s
providing  context,
different  perspectives
and concrete examples
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to  illustrate  the  key
concepts.

Summary of Good to
Great

by Jim Collins - Why
Some  Companies
Make the  Leap and
Others  Don't  -  A
C o m p r e h e n s i v e
S u m m a r y
BookSummaryGr
Summary  of  Good  to
Great Jim Collin’s Good
to  Great  examines
companies  that  have
not only endured over
t i m e ,  b u t  w h o
managed the transition
f r o m  b e i n g  g o o d
c o m p a n i e s  t o
becoming  outstanding
performers. The eleven
companies  found  to
have  taken  this  leap
m a n a g e d  t o
outperform  the  stock
market 6.9 times over
fifteen  years.  The
a u t h o r  s e t  o u t  t o
unde r s tand  wha t

distinguished  great
organizations  from  a
careful ly  selected
group  of  companies
that did not make the
grade.  The  research
team  came  up  with
some  unexpected
outcomes. At the time
of  the  transition  from
Good  to  G rea t  a l l
eleven companies were
being  led  by  Level  5
Leaders.  These people
s h o w e d  a  u n i q u e
combination of humility
and  professional  will.
They were prepared to
do anything necessary
for  the  benefit  of  the
organization.  Level  5
Leaders  started  out,
not  by  plotting  the
d i r e c t i o n  o f  t h e
c o m p a n y ,  b u t  b y
ensuring that they had
all  the right people in
the  right  positions.
Then  they  confronted
the brutal facts of their
organization, and used
th is  knowledge  to
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ensure that they chose
the  right  direction  for
the firm. Knowing what
the organization should
be doing—and equally
importantly  what  it
s h o u l d  n o t  b e
doing—they  stuck
stubbornly to the plan
even  when  they  were
in  dire  circumstances.
T h e  c u l t u r e  o f
discipline  within  the
organization  ensured
t h a t  t h e  p a t h  t o
exce l lence  wou ld
eventually  be  met.
Patience,  endurance
a n d  d i s c i p l i n e ,
doggedly  sticking only
to  what  the  company
did  best,  resulted  in
outstanding  results.
This  investigation  of
what distinguished the
g r e a t  f r o m  t h e
m e d i o c r e  i s  a n
excellent study of what
is  needed  to  bui ld
great  organizations.
Here  is  a  Preview  of
What  You  Will  Get:  A

Full Book Summary An
Analysis  Fun  quizzes
Quiz Answers Etc Get a
copy  of  this  summary
and  learn  about  the
book.

Jim Collins'  Good to
Great  Why  Some
Companies Make the
Leap ...  and Others
Don't Summary
This  is  a  Summary  of
Jim  Collins'  Good  to
Grea t :  Why  Some
Companies  Make  the
Leap  ...  And  Others
D o n ' t T h e
ChallengeBuilt  to Last,
the  defining
management  study  of
the  nineties,  showed
how  great  companies
triumph over time and
h o w  l o n g - t e r m
sustained performance
can be engineered into
t h e  D N A  o f  a n
enterprise  from  the
very  beginning.But
w h a t  a b o u t  t h e
company  that  is  not
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born  with  great  DNA?
H o w  c a n  g o o d
companies,  mediocre
companies,  even  bad
companies  achieve
e n d u r i n g
g r e a t n e s s ? T h e
StudyFor  years,  this
question preyed on the
mind of Jim Collins. Are
there  companies  that
d e f y  g r a v i t y  a n d
convert  long-term
mediocrity  or  worse
i n t o  l o n g - t e r m
superiority?  And if  so,
what are the universal
d i s t i n g u i s h i n g
characteristics  that
cause a company to go
from good to great?The
StandardsUsing  tough
benchmarks,  Collins
and his research team
identified  a  set  of  elite
companies  that  made
t h e  l e a p  t o  g r e a t
results  and  sustained
those  results  for  at
least fifteen years. How
great?  After  the  leap,
the  good-to-great

companies  generated
cumula t ive  s tock
returns  that  beat  the
general  stock  market
by an average of seven
times  in  fifteen  years,
better  than  twice  the
results  delivered  by  a
composite index of the
w o r l d ' s  g r e a t e s t
companies,  including
Coca -Co la ,  I n te l ,
General  Electric,  and
M e r c k . T h e
C o m p a r i s o n s T h e
r e s e a r c h  t e a m
contrasted the good-to-
great companies with a
carefully  selected  set
o f  c o m p a r i s o n
companies  that  failed
to make the leap from
good  to  great.  What
was  different?  Why did
one  set  of  companies
become  truly  great
performers  while  the
other  set  remained
only  good?Over  five
y e a r s ,  t h e  t e a m
analyzed  the  histories
of  al l  twenty-eight
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compan ies  i n  the
study.  After  sifting
through  mountains  of
data and thousands of
pages  of  interviews,
Collins  and  his  crew
discovered  the  key
d e t e r m i n a n t s  o f
greatness -- why some
companies  make  the
l e a p  a n d  o t h e r s
don't.The  FindingsThe
findings of the Good to
G r e a t  s t u d y  w i l l
surprise many readers
and  shed  l i gh t  on
virtually every area of
management  strategy
and  pract ice .  The
findings include:Level 5
Leaders:  The  research
team  was  shocked  to
discover  the  type  of
leadership  required  to
achieve  greatness.The
Hedgehog  Concept
(Simplicity  within  the
ThreeCircles):  To  go
from  good  to  great
requires  transcending
t h e  c u r s e  o f
competence.A  Culture

of Discipline: When you
combine  a  culture  of
discipline with an ethic
of  entrepreneurship,
you  get  the  magical
a l chemy  o f  g rea t
results.  Technology
Accelerators:  Good-to-
great  companies think
differently  about  the
role  of  technology.The
Flywheel and the Doom
L o o p :  T h o s e  w h o
launch  radical  change
p r o g r a m s  a n d
w r e n c h i n g
restructurings  wil l
almost certainly fail to
make  the  leap."Some
of  the  key  concepts
d i s c e r n e d  i n  t h e
study,"  comments  Jim
Collins,  "fly  in  the  face
of our modern business
culture  and will,  quite
frankly,  upset  some
people."Perhaps,  but
who  can  afford  to
i g n o r e  t h e s e
findings?Available  in  a
variety of formats, this
summary is  aimed for
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those  who  want  to
capture the gist of the
book  but  don't  have
the  current  time  to
devour  all  300 pages.
Y o u  g e t  t h e  m a i n
summary along with all
of  the  benefits  and
lessons the actual book
has  to  offer.  This
s u m m a r y  i s  n o t
intended  to  be  used
without  reference  to
the  original  book.

Forget the Alamo

The Rise and Fall of
an  American  Myth
Penguin
A  New  York  T imes
bestseller!  “Lively  and
absorbing.  .  ."  — The
New York  Times  Book
Review  "Engrossing."
—Wall  Street  Journal
“Entertaining and well-
r e s e a r c h e d  .  .  .  ”
—Houston  Chronicle
Three  noted  Texan
writers combine forces
to tell the real story of

the  Alamo,  dispelling
the  myths,  exploring
why they had their day
f o r  s o  l o n g ,  a n d
explaining  why  the
ugly  fight  about  its
meaning is now coming
to a head. Every nation
needs  i ts  creat ion
myth, and since Texas
was a nation before it
was  a  state,  it 's  no
surprise that its myths
bite  deep.  There's  no
piece  of  history  more
important  to  Texans
than the Battle of the
Alamo,  when  Davy
Crockett and a band of
rebels went down in a
blaze  of  glory  fighting
for independence from
Mexico,  losing  the
batt le  but  sett ing
Texas  up  to  win  the
war.  However,  that
version  of  events,  as
Fo rge t  the  A lamo
definitively  shows,
owes  more  to  fantasy
than reality. Just as the
site of the Alamo was
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l e f t  i n  r u i n s  f o r
decades, its story was
forgotten  and  twisted
over  time,  with  the
c o n t r i b u t i o n s  o f
Tejanos--Texans  of
Mexican  origin,  who
fought  alongside  the
Anglo rebels--scrubbed
from  the  record,  and
t h e  o r i g i n  o f  t h e
conflict  over  Mexico's
push to abolish slavery
papered  over.  Forget
t h e  A l a m o
provocatively  explains
the  true  story  of  the
batt le  against  the
backdrop  of  Texas's
s t r u g g l e  f o r
independence,  then
s h o w s  h o w  t h e
sausage  of  myth  got
made in the Jim Crow
S o u t h  o f  t h e  l a t e
nineteenth  and  early
twentieth  century.  As
uncomfortable  as  it
may  be  to  hear  for
some,  celebrating  the
Alamo has long had an
echo  of  celebrating

whiteness.  In the past
forty-some  years,
waves  of  revisionists
have  come  at  th is
topic,  and  at  times
h a v e  m a d e  r e a l
progress  toward  a
more  nuanced  and
inclusive  story  that
d o e s n ' t  a l i e n a t e
anyone. But we are not
living  in  one  of  those
times;  the  fight  over
the  Alamo's  meaning
has  become  more
pitched  than  ever  in
the  past  few  years,
e v e n  v i o l e n t ,  a s
Texas's  future  begins
to look more and more
different  from  its  past.
It's the perfect time for
a  wise  and  generous-
spir i ted  book  that
shines the bright light
of the truth into a place
that's  gotten  awfully
dark.

Hacking Leadership

The  11  Gaps  Every
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Business  Needs  to
C l o s e  a n d  t h e
Secrets  to  Closing
Them  Quickly  John
Wiley  &  Sons
Hacking  Leadership  is
Mike  Myatt's  latest
leadership book written
for  leaders  at  every
level.  Leadership  isn't
broken,  but  how  it's
c u r r e n t l y  b e i n g
practiced  certainly  is.
Everyone  has  blind
spots.  The  purpose  of
Hacking  Leadership  is
to  equip  leaders  at
every  level  with  an
actionable  framework
to  identify  blind  spots
and  close  leadership
gaps.  The bulk  of  the
b o o k  i s  b a s e d  o n
actionable,  topical
l e a d e r s h i p  a n d
management  hacks  to
bridge  eleven  gaps
every  business  needs
to  cross  in  order  to
create  a  culture  of
leadership:  leadership,
p u r p o s e ,  f u t u r e ,

mediocrity,  culture,
talent,  knowledge,
i n n o v a t i o n ,
e x p e c t a t i o n ,
complexity, and failure.
Each  chapter:  Gives
readers  specific
techniques to  identify,
understand,  and  most
importantly, implement
individual,  team  and
o r g a n i z a t i o n a l
leadership  hacks.
Addresses  blind  spots
and  leverage  points
most  l eaders  and
managers  haven’t
thought  about,  which
left  unaddressed,  will
adverse ly  impact
growth,  development,
and  performance.  All
leaders  have  blind-
spots  (gaps),  which
often  go  undetected
for  years  or  decades,
and sadly,  even when
identified  the  methods
for  dealing  with  them
are  ou tda ted  and
ineffective  –  they  need
t o  b e  h a c k e d .
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S h o w c a s e s  c a s e
s t u d i e s  f r o m  t h e
author’s  consulting
practice,  serving  as  a
confidant  with  more
t h a n  1 5 0  p u b l i c
company  CEOs.  Some
of  those  corporate
clients  include:  AT&T,
Bank  o f  Amer i ca ,
D e l o i t t e ,  E M C ,
H u m a n a ,  I B M ,  J P
Morgan  Chase,  Merrill
Lynch,  PepsiCo,  and
other  leading  global
b r a n d s .  H a c k i n g
Leadership  offers  a
fresh  perspective  that
makes  i t  easy  fo r
leaders  to  create  a
roadmap  to  identify,
refine,  develop,  and
a c h i e v e  t h e i r
leadership  potential--
and to  create  a  more
effective  business  that
is  financially  solvent
and  professionally
desirable.

The  Hedgehog  and
the Fox

A n  E s s a y  o n
Tolstoy's  View  of
History
The masterly essay on
To l s toy ' s  v i ew  o f
history,  in  which  Sir
Isaiah  underlines  a
f u n d a m e n t a l
distinction  between
those  people  (foxes)
who are fascinated by
the  infinite  variety  of
t h i n g s  a n d  t h o s e
(hedgehogs )  who
relate  everything to  a
central,  all-embracing
system. This little book
is  so  entertaining,  as
well as acute, that the
reader  hardly  notices
that it is learned too. --
Arnold Toynbee

Good  To  Great  And
The Social Sectors

A  Monograph  to
Accompany Good to
Great Harper Collins
Bui ld ing  upon  the
concepts introduced in
Good  to  Great,  J im
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Collins  answers  the
most commonly asked
questions raised by his
readers  in  the  social
s e c t o r s .  U s i n g
information  gathered
from  interviews  with
over 100 social  sector
leaders,  Jim  Collins
shows that his "Level 5
Leader"  and  other
g o o d - t o - g r e a t
principles  can  help
s o c i a l  s e c t o r
organizations make the
leap to greatness.

T h e  A r t  a n d
Technique  of  Pen
Drawing  Cour ie r
Corporation
Excellent  reference
d e s c r i b e s  l i n e
technique; drawing the
figure,  face,  and
hands ;  humorous
i l l u s t r a t i o n ;  p e n
d r a w i n g  f o r
advertisers;  landscape
and  arch i tectura l
illustration.  Drawings
by  Dürer,  Holbein,

D o r é ,  R a c k h a m ,
Beardsley,  Klinger,
more.  161  figures.

The  Encyclopaedia
Britannica

A Dictionary of Arts,
Sciences,  Literature
a n d  G e n e r a l
Information

E a t  S l e e p  W o r k
Repeat

3 0  H a c k s  f o r
Bringing Joy to Your
Job HarperCollins
“ A n  i m p o r t a n t
reminder  of  simple
everyday  practices  to
improve  how  we  all
work  together,  which
will  lead  to  greater
team  and  individual
h a p p i n e s s  a n d
performance.  Great
r e s u l t s  w i l l
follow.”—Jack  Dorsey,
CEO  of  Twitter  and
Square  “With  just  30
changes ,  you  can
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transform  your  work
experience from bland
and  boring  (or  worse)
to  fulfilling,  fun,  and
even  joyful.”—Daniel
Pink,  author  of  When
and  Drive  The  vice
president  of  Twitter
Europe and host of the
top  business  podcast
Eat Sleep Work Repeat
offers  thirty  smart,
research-based  hacks
for bringing joy and fun
back  into  our  burned
out,  uninspired  work
lives. How does a lunch
break spark a burst of
productivity?  Can  a
team’s performance be
improved  simply  by
moving the location of
the coffee maker? Why
are meetings so often
a  waste  of  time,  and
how  can  a  walk ing
meeting  actually  get
decisions made? As an
executive with decades
o f  m a n a g e m e n t
exper ience  at  top
S i l i c o n  V a l l e y

companies  including
YouTube,  Google,  and
Twitter,  Bruce  Daisley
has  g iven  a  l o t  o f
thought to what makes
a workforce productive
and  what  factors  can
improve the workplace
to benefit a company’s
employees, customers,
and bottom line. In his
debut book, he shares
what  he’s  discovered,
offering practical, often
c o u n t e r i n t u i t i v e ,
insights  and  solutions
for reinvigorating work
t o  g i v e  u s  m o r e
meaning,  productivity,
and joy at the office. A
Gallup survey of global
workers  revea led
shocking  news:  only
13% of employees are
engaged in  their  jobs.
This  means  that  burn
out and unhappiness at
work  are  a  reality  for
the  vast  majority  of
w o r k e r s .
M a n a g e r s — a n d
e m p l o y e e s
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themselves—can make
work better. Eat Sleep
Work  Repeat  shows
them  how,  offering
more  than  two  dozen
research-backed,  user-
friendly  strategies,
including: Go to Lunch
(it makes you less tired
over  the  weekend)
Suggest a Tea Break (it
i n c r e a s e s  t e a m
cohes iveness  and
productivity) Conduct a
Pre-Mortem (foreseeing
possible  issues  can
prevent  problems  and
creates  a  sp i r i t  o f
c u r i o s i t y  a n d
inquisitiveness)  “Let’s
start enjoying our jobs
again,” Daisley insists.
“It’s time to rediscover
the joy of work.”

Good to Great

W h y  S o m e
Companies Make the
Leap…And  Others
Don’t by Jim Collins |
Key  Takeaways,

Analysis  &  Review
Instaread  Summaries
Good to  Great  by  Jim
C o l l i n s  |  K e y
Takeaways, Analysis &
Review Preview:  What
does  it  take  to  make
something—an activity,
a  w o r k  o f  a r t ,  a
company—great? What
are  the  factors  that
distinguish  the  merely
good  from  the  truly
grea t?  In  Good  to
Grea t :  Why  Some
Companies  Make  the
Leap.. .And  Others
Don’t,  Jim  Collinsoffers
ins igh t  i n to  what
makes a business truly
great… PLEASE  NOTE:
This  is  key takeaways
and  analysis  of  the
book  and  NOT  the
original  book.  Inside
this Instaread of Good
to  Great:Overview  of
the  bookImportant
P e o p l e K e y
TakeawaysAnalysis  of
Key  Takeaways
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Potential Images

A m b i g u i t y  a n d
Indeterminacy  in
Modern  Art  Reaktion
Books
In  Potential  Images
D a r i o  G a m b o n i
explores  ambiguity  in
m o d e r n  a r t ,
considering  images
that  rely  to  a  great
degree on a projected
o r  i m a g i n a t i v e
response from viewers
to  achieve  their  effect.
Ambiguity  became
increasingly  important
in late 19th- and early
2 0 t h - c e n t u r y
a e s t h e t i c s ,  a s  i s
evidenced in works by
such artists as Redon,
Cezanne,  Gauguin,
Ensor  and  the  Nabis.
Similarly,  the  Cubists
subverted  traditional
r e p r e s e n t a t i o n a l
conventions,  requiring
t h e i r  v i e w e r s  t o
decipher  images  to
ex t rac t  the i r  f u l l

meanings.  The  same
device was taken up in
t h e  v a r i o u s
experiments leading to
a b s t r a c t i o n .  F o r
e x a m p l e ,  i t  w a s
Kandinsky's  intention
that his work could be
interpreted  in  both
figurative  and  non-
figurative  ways,  and
D u c h a m p ' s
R e a d y m a d e s
suggested  the  radical
conclusion  that  'it  is
the  beho lder  who
makes  the  picture'.
These  invitations  to
viewers  to  participate
i n  t h e  p r o c e s s  o f
artistic  communication
had social and political
implications,  as  they
accorded  artist  and
beholder  symmetrical,
a l m o s t
interchangeable, roles.

J a p a n e s e  a n d
Western Bioethics

Studies  in  Moral
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Diversity  Springer
Science  &  Business
Media
The  edi tors  of  the
P h i l o s o p h y  a n d
M e d i c i n e  s e r i e s
recognize  with  grat
itude  the  foresight,
understanding,  hard
labor,  and patience of
P r o f .  K a z u m a s a
Hosh ino .  I t  i s  h i s
perseverance that  has
made  this  volume  a
reality. It was his faith
in  ideas  that  brought
together  a  cluster  of
scholars  in  Tokyo  on
September  2-4,  1994,
at Sophia University for
a  U .  S .  - J  a p a n
Bioethics  Congress.
With the support of the
F o u n d a t i o n  f o r
A d v a n c e  m e n t  o f
International  Science,
the  Japan  Foundation
Center  fo r  G loba l
P a r t n e r s h i p ,  t h e
F o u n d a t i o n  o f
Thanato logy ,  the
Japanese  Center  for

Quality of Life Studies,
and Sophia University,
scholars  from Canada,
Germany,  Japan,  and
the United States were
able  to  explore  the
differ  ences  and
similarities  in  their
a p p r o a c h e s  t o
bioethics  and  health
ca re  po l i cy .  Tha t
conference  first
produced  a  volume
through  Shibunkaku
Publishers  of  Kyoto
that appeared in 1995
in  J  apanese :  The
D ign i ty  o f  Death ,
edited  by  Kazumasa
Hoshino.  Selections
from  those  materials
have  been  reworked
for an English audience
and now appear, along
with  new  essays,  in
this  volume.  The  field
o f  c o m p a r a t i v e
bioethics is only in its
infancy. We are deeply
g r a t e f u l  t o  P r o f .
Kazumasa  Hoshino,
one of the fathers of J
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apanese  bioethics,  for
hav ing  made  th i s
volume  possible.  H.
Tristram Engelhardt, Jr.
Stuart  F.  Spicker  Vll
ACKNOWLEDGEMENTS
This  volume's  editors
and  Kluwer  Academic
Publ ishers  wish  to
thank  Shibunkaku
Press, Kyoto, Japan, for
permission  to  publish,
without charge, essays
derived from the U. S.

The Four Obsessions
of  an  Extraordinary
Executive

A  Leadership  Fable
John Wiley & Sons
In this stunning follow-
up  to  his  best-selling
b o o k ,  T h e  F i v e
Temptations of a CEO,
Patrick  Lencioni  offers
up  another  leadership
fable that's every bit as
c o m p e l l i n g  a n d
i l luminating  as  i ts
predecessor. This time,
Lencioni's focus is on a

leader's crucial  role in
bui lding  a  healthy
organization--an  often
o v e r l o o k e d  b u t
essential  element  of
business life that is the
linchpin  of  sustained
success.  Readers  are
treated  to  a  story  of
corporate  intrigue  as
the frustrated head of
one  consulting  firm
faces  a  leadership
challenge so great that
it  threatens  to  topple
h i s  c o m p a n y ,  h i s
career, and everything
he  holds  true  about
leadership itself. In the
story's telling, Lencioni
he lps  h i s  readers
u n d e r s t a n d  t h e
disarming  simplicity
and power of  creating
organizational  health,
and  reveals  four  key
disciplines  that  they
can  follow  to  achieve
it.

The Unstuck Church
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Equipping  Churches
t o  E x p e r i e n c e
Sustained  Health
Thomas  Nelson
Accla imed  church
l e a d e r ,  b l o g g e r ,
founder  and  ch ie f
strategic  officer  of  The
Unstuck  Group,  Tony
Morgan  unpacks  the
lifecycle  of  a  typical
church,  identifies
characteristics of each
phase,  and  provides
practical  next  steps  a
church  can  take  to
m o v e  t o w a r d s
sustained health. Think
about your church for a
moment. Is it growing?
Is  it  diminishing?  Is  it
s o m e w h e r e  i n
between?  Acclaimed
church leader, blogger,
and founder and chief
strategic  officer  of  The
Unstuck  Group,  Tony
Morgan  has  identified
the seven stages of a
church's  lifecycle  that
range from the hopeful
and optimistic days of

l a u n c h ,  t o  t h e
stagnating  last  stages
o f  l i f e  s u p p o r t .
Regardless of the stage
in  which  you  find  your
church, it carries with it
the  world's  greatest
mission—to  "go  and
make  disciples  of  all
the nations . .  ." With
eternity  at  stake  the
Church should be doing
most everything within
its  power  to  see lives
changed  forever.  The
Church  should  strive
for the pinnacle of the
lifecycle,  where  they
are continually making
new  d isc ip les  and
experiencing  what
Morgan  refers  to  as
"sustained  health."  In
The  Unstuck  Church,
Morgan  unpacks  each
phase  of  the  church
lifecycle,  and  offers
specific  and  strategic
next  steps the church
leader  can  take  to  find
it's  way  to  sustained
health  .  .  .  and  finally
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become  unstuck.  The
Unstuck  Church  is  a
ca l l  fo r  honest  an
assessment  of  where
your church sits on the
l i f e c y c l e ,  a n d  a
chal lenge  to  move
beyond  it.

Summary of Good to
Great

W h y  S o m e
Companies Make the
Leap...and  Others
Don't  Createspace
Independent Publishing
Platform
PLEASE  NOTE:  This  is
key  takeaways  and
analysis  of  the  book
and  NOT  the  original
book. Good to Great by
J i m  C o l l i n s  |  K e y
Takeaways, Analysis &
Review Preview:  What
does  it  take  to  make
something--an activity,
a  w o r k  o f  a r t ,  a
company--great?  What
are  the  factors  that
distinguish  the  merely

good  from  the  truly
grea t?  In  Good  to
Grea t :  Why  Some
Companies  Make  the
Leap.. .And  Others
Don't, Jim Collins offers
ins igh t  i n to  what
makes a business truly
great...  Inside  this
Instaread  of  Good  to
Great: Overview of the
book Important People
K e y  T a k e a w a y s
A n a l y s i s  o f  K e y
Takeaways  About  the
Author With Instaread,
you  can  get  the  key
t a k e a w a y s  a n d
analysis of a book in 15
minutes .  We  read
every chapter, identify
the key takeaways and
analyze them for your
convenience.

British Genres

Cinema and Society,
1930-1960  Princeton
University  Press
In  this  unprecedented
s u r v e y  o f  B r i t i s h
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cinema from the 1930s
to the New Wave of the
1960s,  Marcia  Landy
explores how cinematic
representation  and
s o c i a l  h i s t o r y
c o n v e r g e .  L a n d y
focuses  on  the  genre
film,  a  product  of
British  mass  culture
often  dismissed  by
critics  as  "unrealistic,"
s h o w i n g  t h a t  i n
England  such  cinema
subtly  dramatized
unresolved  cultural
conflicts  and  was,  in
fact, more popular than
critics  have  claimed.
Her  discussion  covers
hundreds  of  works--
including  historical
films,  films  of  empire,
war  films,  melodrama,
comedy,  sc ience-
fiction,  horror,  and
social  problem  films--
and  revea l s  the i r
relation  to  changing
attitudes toward class,
race, national identity,
sexuality,  and gender.

L a n d y  b e g i n s  b y
describing  the  status
and  value  of  genre
theory, then provides a
history  of  British  film
p r o d u c t i o n  t h a t
illuminates the politics
and  personal i t ies
connected  with  the
major studios.  In vivid
accounts  of  the  films
within each genre, she
analyzes styles, codes,
and  conventions  to
show  how  the  films
negotiate  history,
fantasy,  and  l ived
e x p e r i e n c e .
Throughout  Landy
creates  a  dynamic
sense of genre and of
how the genres shape,
not  merely  reflect,
cultural  conflicts.
Originally  published  in
1991.  The  Princeton
Legacy  Library  uses
the  latest  print-on-
demand technology to
again  make  available
previously  out-of-print
b o o k s  f r o m  t h e
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distinguished  backlist
of Princeton University
Press.  These  editions
preserve  the  original
t e x t s  o f  t h e s e
important  books  while
presenting  them  in
durable paperback and
hardcover editions. The
goal  of  the  Princeton
Legacy  Library  is  to
vastly  increase access
to  the  rich  scholarly
heritage  found  in  the
thousands  of  books
published by Princeton
University  Press  since
its founding in 1905.

Dare to Lead

Brave  Work.  Tough
C o n v e r s a t i o n s .
W h o l e  H e a r t s .
Random  House
#1  NEW  YORK  TIMES
BESTSELLER  •  Brené
Brown  has  taught  us
what it means to dare
greatly,  rise  strong,
a n d  b r a v e  t h e
wilderness. Now, based

o n  n e w  r e s e a r c h
c o n d u c t e d  w i t h
l e a d e r s ,  c h a n g e
makers,  and  culture
shifters, she’s showing
us  how  to  put  those
ideas  into  practice  so
we  can  step  up  and
lead.  Look  for  Brené
Brown’s  new  podcast,
Dare  to  Lead,  as  well
as her ongoing podcast
Unlocking  Us!  NAMED
ONE  OF  THE  BEST
BOOKS  OF  THE  YEAR
B Y  B L O O M B E R G
Leadership is not about
t i t les,  status,  and
wie ld ing  power .  A
leader  is  anyone  who
takes responsibility for
r e c o g n i z i n g  t h e
potential in people and
ideas,  and  has  the
courage  to  develop
that  potential.  When
we  dare  to  lead,  we
don’t  pretend to  have
the  right  answers;  we
stay  curious  and  ask
the right questions. We
don’t  see  power  as
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finite  and  hoard  it;  we
k n o w  t h a t  p o w e r
becomes  infinite  when
we share it with others.
We don’t avoid difficult
conversations  and
situations; we lean into
vulnerability  when  it’s
necessary  to  do  good
w o r k .  B u t  d a r i n g
leadership in a culture
defined  by  scarcity,
fear,  and  uncertainty
requires  skill-building
around  traits  that  are
deeply  and  uniquely
human.  The  irony  is
that we’re choosing not
to invest in developing
the  hearts  and  minds
of leaders at the exact
same  time  as  we’re
scrambling  to  figure
out  what  we  have  to
offer  that  machines
and AI can’t do better
and  faster.  What  can
w e  d o  b e t t e r ?
Empathy,  connection,
and courage,  to  start.
Four-time #1 New York
Times  bestse l l ing

author  Brené  Brown
has spent the past two
decades  studying  the
e m o t i o n s  a n d
experiences  that  give
meaning  to  our  lives,
and  the  past  seven
years  working  with
transformative  leaders
and  teams  spanning
the  globe.  She  found
t h a t  l e a d e r s  i n
organizations  ranging
f r o m  s m a l l
e n t r e p r e n e u r i a l
startups  and  family-
owned  businesses  to
nonprofits,  civic
organizations,  and
Fortune 50 companies
a l l  a s k  t h e  s a m e
question:  How do you
cultivate  braver,  more
daring  leaders,  and
how do you embed the
value  of  courage  in
your  culture?  In  this
new book, Brown uses
research,  stories,  and
examples  to  answer
these questions in the
n o - B S  s t y l e  t h a t
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mill ions  of  readers
have  come  to  expect
and love. Brown writes,
“ O n e  o f  t h e  m o s t
important  findings  of
my  ca ree r  i s  t ha t
daring  leadership  is  a
collection  of  four  skill
se t s  tha t  a re  100
percent  teachable,
o b s e r v a b l e ,  a n d
m e a s u r a b l e .  I t ’ s
l e a r n i n g  a n d
u n l e a r n i n g  t h a t
requires  brave  work,
tough  conversations,
and  showing  up  with
your  whole  heart .
Easy?  No.  Because
choosing courage over
comfort  is  not  always
our  default.  Worth  it?
Always. We want to be
brave  with  our  lives
and our work. It’s why
we’re  here.”  Whether
you’ve  read  Daring
Greatly  and  Rising
Strong or you’re new to
Brené  Brown’s  work,
this book is for anyone
who wants to step up

a n d  i n t o  b r a v e
leadership.

The Long Tail

Why  the  Future  of
Business  Is  Selling
L e s s  o f  M o r e
Hachette  Books
What  happens  when
the  bottlenecks  that
stand  between  supply
and  demand  in  our
culture  go  away  and
everything  becomes
available to everyone?
"The  Long  Tail"  is  a
powerful  new force  in
our economy: the rise
of  the  niche.  As  the
c o s t  o f  r e a c h i n g
consumers  d rops
dramat ica l ly ,  our
markets  are  shifting
from  a  one-size-fits-all
model of  mass appeal
to  one  of  unlimited
var iety  for  unique
t a s t e s .  F r o m
supermarket shelves to
advertising  agencies,
the ability to offer vast
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choice  is  changing
e v e r y t h i n g ,  a n d
causing  us  to  rethink
where our markets lie
and  how  to  ge t  to
t h e m .  U n l i m i t e d
selection  is  revealing
truths  about  what
consumers  want  and
how they want to get
it, from DVDs at Netflix
to songs on iTunes to
advertising on Google.
However,  this  is  not
just  a  virtue of  online
marketplaces;  it  is  an
example of an entirely
new  economic  model
for  business,  one that
is  just  beginning  to
show its power. After a
century  of  obsessing
over the few products
at  the  head  of  the
demand  curve,  the
new  economics  o f
distribution allow us to
turn  our  focus  to  the
many more products in
t h e  t a i l ,  w h i c h
collectively  can create
a new market as big as

the  one  we  already
know. The Long Tail is
r e a l l y  a b o u t  t h e
e c o n o m i c s  o f
a b u n d a n c e .  N e w
efficiencies  in
d i s t r i b u t i o n ,
manufacturing,  and
m a r k e t i n g  a r e
essentially  resetting
the definition of  what's
commercially  viable
across the board. If the
20th  centu ry  was
about hits, the 21st will
b e  e q u a l l y  a b o u t
niches.

R o m a n c i n g  t h e
Room

How to Engage Your
Audience,  Court
Your  Crowd,  and
Speak  Successfully
in Public Three Rivers
Press (CA)
A  practical  guide  to
effective  public
speaking  details  the
k e y  e l e m e n t s  o f
s u c c e s s f u l
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presentations  and
offers  ingenious
techniques  used  by
l e a d i n g
c o m m u n i c a t o r s ,
including establishing a
common  ground  with
an  audience,  using
visuals and anecdotes,
and  winning  over  an
a u d i e n c e  w i t h
substance.  Original.
20,000  first  printing.

Summary of Good to
Great: by Jim Collins
| Includes Analysis
Good To Great: by Jim
Collins  |  Summary  &
Analysis A Smarter You
In 15 Minutes... What is
y o u r  t i m e
worth?Humility  is  the
cornerstone  of  any
successful  business!
The author of Good to
Great skilfully outlined
all  the  challenges  it
takes for a business to
sustain  long-term
meaningful growth. Jim
Collins  meticulously

outlined  that  great
leaders  are  not  over-
indu lgent  or  se l f -
absorbent,  but  are
rather  focus  on  the
overall  success,  and
g r o w t h  o f  t h e i r
organizations.Great
leaders are capable of
identifying  the  best
possible  solution  that
can optimize even bad,
o r  m e d i o c r e
companies.  Primarily
with  effective
management  skills,
t h e y  h a v e  t h e
c a p a b i l i t i e s  t o
efficiently,  and
effectively  transition
any  company  from
Good  to  Great.Collins
s t a t e d  t h a t  w i t h
opt imal  th ink ing ,
anyone  can  identify
their  strength  and
weaknesses,  then
effectively  used  the
i n f o r m a t i o n  t o
recons t ruc t ,  and
transform  a  faltering
organization to one of
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g r e a t n e s s . C o l l i n s
H e d g e  c o n c e p t  -
beautifully outlined the
p r o c e s s  o f  s e l f -
d i s c o v e r y .  M o s t
importantly, it  teaches
that  you  should  find
something that you are
passionate about, once
you  have  discovered
that one thing -you can
put  all  your  passion
i n t o  i t ,  a n d  w o r k
assiduously  to  create
your very own success
s t o r y .  D e t a i l e d
overview  of  the  book
Most  valuable  lessons
and  information  Key
T a k e a w a y s  a n d
Analysis  Take  action
today  and  download
this book for a limited
time  discount  of  only
$6.99!Written  by  Elite
SummariesPlease note:
Th i s  i s  a  de ta i l ed
summary and analysis
of the book and not the
original  book.keyword:
Good To Great, Good to
Great  by  Jim  Collins,

Good  To  Great  book,
good  to  great  why
some companies make
the  leap...and  others
don't,  Good  To  Great
kindle,  Good To Great
paperback, Jim Collins

Free to Focus

A Total  Productivity
System  to  Achieve
More by Doing Less
Baker Books
Everyone  gets  168
hours  a  week,  but  it
n e v e r  f e e l s  l i k e
enough, does it? Work
gobbles  up  the  lion's
s h a r e - - m a n y
profess iona ls  are
working as much as 70
hours  a  week--leaving
less and less for  rest,
exercise,  family,  and
friends.  You  know,  all
those things that make
life great. Most people
think  productivity  is
about finding or saving
time.  But  it's  not.  It's
about making our time
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w o r k  f o r  u s .  J u s t
imagine  having  free
time  again.  It's  not  a
pipe dream. In Free to
Focus, New York Times
bestsel l ing  author
Michael  Hyatt  reveals
to readers nine proven
ways to win at work so
they  are  finally  free  to
succeed at the rest of
l i fe- - their  heal th,
relationships,  hobbies,
and  more.  He  helps
readers  redefine  their
goals,  evaluate  what's
working,  cut  out  the
nonessentials, focus on
the  most  important
tasks,  manage  their
time  and  energy,  and
build momentum for a
lifetime of success.

G u i d e  t o  J i m
Collins's  Good  to

Great  Createspace
Independent Publishing
Platform
PLEASE NOTE: THIS IS
A  G U I D E  T O  T H E
ORIGINAL BOOK. Guide
to Jim Collins's Good to
Great  Preview:  What
does  it  take  to  make
something-an  activity,
a  w o r k  o f  a r t ,  a
company-great?  What
are  the  factors  that
distinguish  the  merely
good  from  the  truly
grea t?  In  Good  to
Grea t :  Why  Some
Companies  Make  the
Leap.. .And  Others
Don't, Jim Collins offers
ins igh t  i n to  what
makes a business truly
great .  Ins ide  th i s
companion:  -Overview
of the book -Important
People  -Key  Insights  -
Analysis of Key Insights


